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Generations of fastidious-living Ameri- 
cans have accepted ‘“‘Gorham”’ as the 
symbol for authentic loveliness in Ster- 
ling. Whether it is one of the richly ornate 
services selected by our Victorian grand- 
mothers, or a service in chaste, simple, 
modern lines preferred by her grand- 
daughters — always the authenticity of 


Gorham design . . 


. the purity of Gor- 
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ham materials . . . the superiority of 
Gorham craftsmanship — have distin- 
guished ‘‘Gorham”’ from ordinary Ster- 
ling. A complete dinner service ... a 
dresser set . . . any Sterling article .. . 
the *“‘Gorham”’ is distinguished by a su- 
perior loveliness. And the store which 
caters to the fastidious American-buying 


public of today is the Gorham store. It 
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Make Men Jewelry Conscious 


more jewelry? 

Answer that question—Find a way to cre- 
ate a greater demand and a wider avenue of in- 
creased sales will be opened to every retail jeweler. 

The present trend is in the wrong direction. 
“Men dress as drab as Puritans,” said a retail jewel- 
er who was discouraged at his inability to build up 
more business in this field. He had stated a fact 
but had misread history. He had, however, put his 
finger upon a business proposition that is well worth 
consideration by students of customs and economics 
and one which retail jewelers cannot afford to 
neglect. 

Men have a streak of vanity today just as they 
always have had, but they are not crowding the 
jewelry stores to satisfy it. They are finding a way 
out through the purchase of snappy automobiles, 
well-tailored clothing and the latest styles in hats, 
shoes and haberdashery—but all this does not help 
increase jewelry sales. 

Why blame this neglect on Puritan ancestors? 
They were stout and rugged men who took a just 
and proper pride in the vanities of dress and adorn- 
ment. That faithful chronicler, Dr. Felt, remarks 
that “amongst the noted and the wealthy of the 
Puritans there was no lack of gold and silver lace on 
the apparel of men.” Hawthorne says the same thing 
in words more ample. Our forefathers had buckles 
of metal on their shoes. Buttons of gold and silver, 
some set with gems, on their vests and coats, belts 
Wrought with gold around their waists and even be- 
jeweled decorations in their hats. All history is 
filled with men of all races who prided themselves 
on the fineness of their jewelry. No one expects 
Present day men to return to the customs of the 
past, but it is a lamentable fact that instead of 


W mre is the reason that men do not wear 


brightening up their apparel men have become more 
and more sombre and unadorned. 

A love of adornment is inherent in men. There 
is precedent in plenty for stirring up the vanity of 
the sterner sex, a great and crying need for it in the 
jewelry trade—but the present trend is to make men 
more and more inconspicuous by decrying the use of 
jewelry. 

A short time ago a witty woman, speaking in Bos- 
ton on “The Rising Power of the Daughters of 
Eve,” declared that 80 per cent of the silverware is 
bought by women and paid for by men. A greater 
percentage would be shown in the purchase of jewel- 
ry by men for women. 

An investment of $1,000 in a sport car may pay 
a man a profit in pleasure but it soon vanishes, 
whereas a like amount put into a fine diamond is a 
sound investment that will go on increasing in value. 
An accurate watch will return many years in re- 
liable service and a discriminating selection of other 
articles of men’s jewelry will pay dividends in pleas- 
ure and profits in pride of ownership. 

Look at the matter any way one will—as a mer- 
chant, a stylist or an economist, there is something 
wrong somewhere in the way men have of neglect- 
ing jewelry. How many jewelers are studying the 
problem? Sales to men should be doubled and 
doubled again. But how to do it? There’s the 
question! It is worth serious study by the individ- 
ual merchant. It deserves the attention of all 
branches of the jewelry industry. 


a A 


President of Jewelers Publishing Corporation. 
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Profit-Making 


By 





Ecclesiastical gifts well featured in this 


HY should the jeweler always think in terms 
of greeting cards and favors at the Eastertide? 
True, they are much in demand, and very often 
patrons coming in for these, will see articles of much 
greater value that strike their fancy. But mer- 
chandise of permanence can be stressed to just 
as great advantage. It is the season of wed- 
dings, of parties, of formal dinners and all 
sorts of social affairs, and the jeweler who 
talks of flashing gems for parties and dances, 
and sterling silver for the dinner table will 
meet with a very cordial reception. 

Note the flattering manner in which Wech- 
ters, San Diego, Cal., spoke of wedding and en- 
gagement rings at this period: 

“Your Happiest Moment—and Her’s! 

“When she accepts the symbol of your love— 
the pledge eternal. 

“Such a ring must be beyond reproach—not 
necessarily too costly, but it must be pure of 
stone and artistic in design. 

“We have just the ring you want, especially 
designed by Cupid. 

“You can realize your dreams at no better 
time than on Easter morn, and she will appreciate such 
a lasting token.” 

At the top of the ad were shown a pair of lovers in a 
window seat. He was placing a ring upon her finger, and 
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deas for Easter 





beau tiful display devised by silver manufacturer 





through the panes of glass could be seen the people flock- 

ing to the church across the street. A diamond wedding 

ring was also shown, through which was thrust a lily 

stalk, the entire ad linking up diamonds and Easter very 
effectively. 


HEIR window display brought out the 

same idea. Four silver vases held sprays 
of natural spring flowers. On a mound of rose 
pink velvet stood a little kewpie bride, groom 
and minister, while upon a second mound, cov- 
ered with blue, was laid a handsome bridal bou- 
quet, tied with ribbons and tulle. Down front, 
on little velvet squares, were shown a number 
of rings, and a framed art card called attention 
to their diamond wedding and engagement 
rings for Easter brides. 

But jewelry is appreciated by many, many 
people besides brides, and a charming way of 
showing gem set trinkets for an Easter gift 
was that of the jewelry firm of Schwarzschild 
Bros., Richmond, Va. Dominating the display 
was a beautiful Easter lily in a green jardi- 
niere. Four large cut-out Easter eggs had 
sprays of white lilies painted on them, and in gold let 
ters “Easter Greetings.” To these cards were attached 
diamond studded wrist watches, ring, brooch or bracelet. 
On the lilac tinted felt that covered the floor were laid 
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Ecclesiastical 

goods featured 

in one window 

(above) and ster- 

ling hollow ware 

(left) in the 
other 


‘bracelets and necklaces of semi-precious stones and blue 
“and amber glassware in the rear gave the needed touch 


_ of color. 
¥ 





; 
3 N the opposite side of the country the Shreve, Crump 


j and Low Co. of Boston, Mass., within the attractive 


‘border, with its silhouette head, that has become almost 


>a trademark with them, said: 
4 


: Easter Gifts 


“Easter gifts should be gay and cheery, and should 
carry with them the air of rejoicing which is the spirit 
of Easter Day. 

“Semi-precious jewelry reflects the color of the spring 
flowers. The amethyst, topaz, lapis lazuli, jade, coral, 
crystal—all are aglow with the beauty of the crocus, 
tulip, hyacinth, and the daffodil. 

“The colors that. Dame Fashion is offering her daugh- 
ters for their spring suits and frocks blend beautifully 
with these happy pristine hues. So you will find it de- 
lightful to choose for yourself, or for an Easter gift to 
some one dear, a bracelet, necklace, ring of the Easter 
gaiety. 

“Perhaps you may prefer a purse or bag of the smart 
new leathers, or one of the new modish umbrellas, so 
short and important looking, like Gen. Tom Thumb, or 
a vanity case of exquisite design. 

“Come into our shop. We can show you the Easter 
gift you wish.” 


HE Heffern-Neuhoff Co., St. Louis, Mo., always 

make much of the Eastertide, their advertising and 
display appealing equally to the people of the church and 
of the world. Their windows are not large, so they at- 
tempt no elaborate displays, maintaining instead an ele- 
gant simplicity, calculated to impress the spectator with 
the quality of the merchandise. One of their displays 
last season featured ecclesiastical gifts in gold and silver 
—crucifixes, candlesticks, altar vessels, illuminated 
prayer books, rosaries, and silver prayer book markers— 
against a background of purple and white silk. The com- 
panion window, with curtains of a similar hue, was de- 
voted to a display of sterling hollow ware, featuring the 
articles named in their silver ad: 
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“Easter Gifts of Sterling Silver 


“The lovely old custom of Easter Gift Giving finds no 
better expression than in sterling—the gift of unques- 
tionable purity. For centuries sterling has been consid- 
ered the gift of quality, and for centuries to come it will 
still maintain its superior position. Choice tokens of 
sterling may be found in abundance, from the single 
piece to complete services in our Silver Shop.” 

At the bottom of this ad they quoted sterling vases, 
comports, flower baskets, centerpieces, napkin rings, salt 
and peppers, bread trays and water pitchers in a wide 
range of prices for each item. In addition to their main 
ad they ran a number of inch-long, column-wide ads in 
each section of the paper—the society, sports, financial, 
news and dramatic, calling attention to the approach of 
Easter and suggesting a diamond or silver gift. 


INCE April is the diamond month as well as Easter- 

tide, they inaugurated a special diamond week early 

in the month. They took space in the rotogravure sec- 
(Continued on page 88) 

















Many jewelers 
make newspaper 
and direct by 
mail advertising 
for — pay 





This attractive Easter 
Display by Wechter’s, 
San Diego, Cal., is de- 
scribed in the accom- 
panying article 


Your Happiest 




























Moment— 
and Hers ! 
ba she accepts the sym- 
bol of your love—the § * 
pledge eternal. 
e : ° Such a ring must be ‘beyond 
2 reproach—not necessarily ‘‘too Pao 
costly’’—but it must be pure 
of stone and artistic im design. 
We have just the ring you 
want — especially devigned by j 
“Dan Cupid."’ 
You can realize your dreams E as ifts 
canes at no better time than Easter ter Gifts 
——=s morn—she will appreciate such 


 Jasting token. 
TER gifts should be gay and cheery. They 
wild carry with them the air of rejoicing which 
arit of Raster Day. 





Use the Partial Payment Plan 
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i-precious jewelry reflects the colors of the Spring 

The amethyst, the topaz, lapis lazuli, jade, 
trystal—all are aglow with the beauty of the 
tulip, hyacinth or daffodil. 


colors that Dame Fashion is offering her daugh- 
their Spring suits and dresses blend beautifully 
«se happy pristine hues. So you will find it 





ul to choose for yourself or for an Easter gift a 
. ring, necklace or pin of Easter gayety. 
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wps you may prefer a bag or purse of the smart 
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L 


SAN DIEGO 








wt looking, like General Tom Thumb. or a vanity 






case of exquisite design. 














Come into our shop. We can show you the Easter 


Easter adver- oe 
tising should 
suggest new- 
ness and 
freshness. 
Stress the joy 


of giving 
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The Recognized Authority of the Trade 








Springtime Is Gift Time 
ITH the opening of the spring season the 
V \ gift section of the jewelry store should be 
brightened up with new offerings, attractive- 
ly arranged, and the whole department should re- 
flect the spirit of springtime. 

There are many occasions just ahead that the 
jeweler cannot afford to miss if he wishes to make 
the most of his gift section, both as a profit maker 
in itself and as a means of getting more people into 
his store to inspect his jewelry, watches and other 
merchandise. 

The arrival of spring offers an opportunity to 
interest women customers in many articles carried 
in the gift stock which have not been in as great 
demand during the winter months and the jeweler 
should also take advantage of this fact in present- 
ing his gift wares to the public. 

That an increasing number of jewelers are open- 
ing gift sections, or are interested in such a plan, is 
indicated by a survey made by THE JEWELERS’ CIR- 
CULAR. A jewelers gift and artwares questionnaire 
sent out recently shows that out of 825 replies thus 
far received 20 per cent of the jewelers now operate 
a gift department. Forty-seven per cent of the bal- 
ance are interested and of that group practically all 
want information as to how to conduct such a de- 
partment. 


Now is an opportune time for the opening of gift 
departments and jewelers should give this subject 
careful consideration. 


a 


A Worth-While Suggestion 


T the recent convention of the Nebraska Retail 

A Jewelers’ Association, held at Omaha, one of 

the resolutions adopted petitioned the Na- 

tional Jewelers Publicity Association to promote a 

national radio presentation of the romance of jewel- 

ry products as well as their daily utility and con- 
stant necessity. 

The suggestion is well worth consideration be- 
cause any legitimate means which centers public 
attention on the wearing of more jewelry is bound 
to be of benefit to the retailer, wholesaler and manu- 
facturer and should be encouraged. 

Incidentally, it serves to call attention to the excel- 
lent work that the Publicity Association is doing, as 
reflected in the recent annual report. Summarized 
this report shows that during the past year 26,977 
publicity articles were released; 5731 manuscripts 
sent to 744 jewelers for their use; 44,168 mats and 
4963 photographs supplied for publicity purposes. 
In addition to this posters, advertising material, 
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booklets and other aids were sent to subscribers and 
much time devoted to correcting harmful articles 
which have appeared in the public prints and to 
stopping in so far as possible future occurrences of 
this kind. 

In the past the association has cooperated with 
moving picture producers in bringing the products 
of our industry to the attention of thousands of 
people, has given many individual jewelers helpful 
suggestions on how to attract public attention to 
jewelry and kindred lines and has been alert in tak- 
ing advantage of other means of driving home the 
importance of the jewelry industry in bringing hap- 
piness and benefit to the public, and it goes without 
saying that this work will be continued. 

The suggestion of the Nebraska jewelers carries 
with it a fine opportunity to entertain and educate 
the radio audience through worthwhile talks on 
many fascinating topics connected with the jewelry 
and allied industries. The idea is not a new one, as 
the radio is already being used by a number of con- 
cerns to attract attention to their products, and by 
some retail jewelers, but there is a big field to 
cover and if the Publicity Association can carry out 
the request of the Nebraska jewelers it will add to 
the fine work now being done. 


Vv wT W 


Are You Ready? 
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fresh, new, up-to-date merchandise that will offer 
increased sales advantage in the coming months. 
Stores should be brightened up, window displays 
made more attractive, advertising copy carefully 
prepared and the decks cleared for a hard drive for 
more sales at a reasonable profit. 

Before long the graduation and wedding business 
will be marching past your store unless you are pre- 
pared to get your full share. Business will not wait 
for you. If you don’t go after it at top speed you 
will find merchants in other lines getting the dol- 
lars that should camp in your cash register. 

Use business stimulants that will bring them into 
the jewelry store. Combat the erroneous idea that 
everything you sell is “too high priced.” Stress the 
fact that you are an authority on jewelry and kin- 
dred lines and that your judgment and experience is 
at the service of the public. 

In preparing an aggressive campaign for more 
business profit by the experience of others and 
wherever possible adapt new ideas to your particu- 
lar needs. Tell the world that you are selling mer- 
chandise that will give pleasure and add to beauty; 
that will not be here today and gone tomorrow, but 
that it will give lasting service and evoke pride of 
possession. Let sentiment be a salesman in your 
store. 

This is an era of fast moving business methods. 
New merchandise is constantly being placed on the 
market and new ideas are being introduced. ~Read 
your business paper and profit by the helpful sug- 
gestions its text and adver- 
tising pages present. 





OMORROW is the first 
dl day of spring. That is 
a simple statement of a 
wel! known fact and there is 
nothing surprising about it, 


Helpful Suggestions 
EDGAR WIGHT 


Endeavor to attend gath- 
erings of retail jewelers when 
problems in connection with 






but it should mean much more 
than that to the alert retail 
jeweler. It is the gateway to 
better opportunities after the 
post holiday period and should 
find every retail jeweler look- 
ing ahead and planning ways 
and means of going after 
every possible dollars’ worth 
of business that can be de- 
veloped. 

Spring is in the air and the 
spirit of springtime should 
permeate every retail jewelry 
store. Old, dead stock should 


be moved, even if at a sacri- 
fice, and be replaced with 











Ontario, Cal., Feb. 13, 1930 : 


We are receiving THE Jeweters’ Cir- 
CULAR regularly and are getting many 
helpful ideas from it. 

Here is a plan we are using with good 
success and may be new to someone. We 
take our best lines such as watches, dia- 
monds and rings and run a special week 
on each line. 

During watch week we keep all the 
watches running and try different straps 
on them and show them to any customer 
who comes in. We make some direct 
sales but a great many later sales. 

During diamond week we go over our 
stock and clean the rings thoroughly and 
display them in the window and show 
cases with different boxes and different 


‘ tags. 


Very cordially yours, 
Edgar Wight 


* * * 


Thank you, Mr. Wight, for your letter. 
We are always glad to get comments from our 
subscribers and yours is a welcome addition 
to many others we have received. We also 
appreciate the suggestions you offer. 
Editor, THE JEWELERS’ CIRCULAR. 











your business are discussed. 
By doing this you. will get 
many suggestions which you 
will find of benefit. Meeting 
with your fellow jewelers will 
give you a better understand- 
ing of your business and will 
help you in many other ways 
beside getting you away from 
the routine of your every-day 
business life. If you have not 
been a member of a jewelers’ 
association join now and lend 
your aid to making it a 
greater success. 

Plan now to get more busi- 
ness. 
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Studying Gems at Columbia University 


Course Designed Primarily for those Engaged in the Jewelry Trade 


By PAUL F. KERR 


Schermerhorn Exten- 
sion, Columbia Univer- 
sity, erected at 119th St. 
and Amsterdam Ave., 
New York, in 1929. A 


center in the United States. It seems particularly 

fitting, therefore, that within this center of the 
jewelry trade there should be a place where instruction 
is given in the nature and detection of gems and precious 
stones. Columbia University, as an educational institu- 
tion in a metropolitan area, has realized the appropriate 
character of such instruction for some time and has in- 
cluded a course in gems and precious stones in its curri- 
culum. The work has been demonstrated to be worth 
while and has developed a number of interesting contacts 
between the university and the jewelry trade. 

Instruction in gems and precious stones was first 
offered during the summer session of 1913 by the late 
Professor Alfred J. Moses. Professor Moses was con- 
tinuously identified with the work until the time of his 
death in 1920. More than one prominent jeweler in 
New York can remember summer hours spent in Pro- 
fessor Moses’ laboratory at the university. Under his 
direction a complete collection of gems, precious 
stones and ornamental materials was assembled in the 
mineralogical museum now housed in Schermerhorn Hall. 
The collection shows the appearance of all forms of gem 
material both in the cut stones and in the rough. It is 
probable that the instruction would never have been in- 
cluded in the university curriculum if it had not been 
for the interest and continued support of Professor 
Moses. 

Professor Moses stood in the front rank of American 
mineralogists in the development of systematic and 
effective instruction in mineralogy and in his influence 
as an author. He was not content merely to give in- 


io city of New York contains the largest jewelry 


course of work in gems 

and precious stones is 

being conducted duriny 

1930 on the first and 

fifth floors of this build 
ing 


struction in the nature and identification of gem-stones, 
but in addition was continually carrying on investiga- 
tions at the same time. The results of many of these 
studies were passed on to the students of the gem-course 
during the hours of instruction. A few were published 
in technical journals and stand as lasting monuments to 
his research. In addition to articles in technical jour- 
nals a booklet entitled “The Identification of Gems and 
Precious Stones Without Injury to the Specimes.” uid a 
chapter in his textbook on mineralogy entitled ‘Precious 
Stones” was published by Professor Moses. 

Instruction in gems and precious stones was discon- 
tinued for several years after the death of Professor 
Moses. It was revived again, however, in 1923 and has 
been continued with increasing support since that time. 
The administration of the course has been changed from 
the summer session to the Extension Department of the 
University. It is now given during the evenings extend- 
ing throughout the spring session of the University. In 
1930 the first meeting was held Feb. 10 and the last 
will be on May 19. 

As at present constituted, the course is designed 
primarily for those engaged in the jewelry trade or for 
other specialists who wish to improve their knowledge of 
gems. A few take the course, who are in no way con- 
nected with the business, but merely desire to add to 
their fund of general knowledge. The major number 
of the students are directly engaged in the jewelry trade 
in one form or another. The work is handled in: such 
a manner that the course can be taken by beginners. 

The subjects covered are the natural occurrence and 
rough forms of gem materials, descriptions of the prin- 
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A rapid specific gravity bal- 
ance used for gem-stones 
weighing less than 5 carats 


cipal gem producing localities, forms of gem cutting, 
classification, nomenclature, and the principles of simple 
and rapid gem detection. The section of the work deal- 
ing with gem detection has received great impetus during 
the last year. The University has ordered a large stock 
of apparatus for the equipment of the gem course alone. 
The principal purpose of the apparatus is instruction in 
rapid and non-injurious identification. A number of 
units of the new apparatus are of recent invention and 
are to be used for the first time during this year’s class. 
The new apparatus should add materially to the efficiency 
of instruction in gem detection. 

Work was begun last fall on the construction of an 
eleven story addition to Schermerhorn Hall, the natural 
science building of the University. Construction has 
gone forward rapidly and classes will be held in the new 
building during the coming spring session. Quarters 
are provided for mineralogy in the new building. These 











balance for the determina- 
tion of specific gravity 








A modern refractome- 
ter utilized for deter- 
mining the indices of 
refraction of cut stones 


improved Kraus-Jolly 


quarters are being arranged at present to care for the 
work in gem-stones in addition to the day time program 
in mineralogy. Students who have pursued their studies 
in the old laboratories will doubtless be somewhat envious 
of those who have an opportunity to study in the new 
quarters. 

Instruction in gems and precious stones could well 
become a part of the curriculum of other universities in 
large centers of population throughout the United States. 
The Department of Mineralogy of the University of 
Michigan has conducted a course in gems and gem ma- 
terials under the leadership of Professor Kraus. The 
course has been well attended and has aroused a great 
deal of popular interest. It is understood that a course 
has also been organized on the Pacific Coast. A num- 
ber of such courses have prospered greatly in Europe, 
perhaps the most striking success being that of Pro- 
fessor Michel in Vienna. 





A group of instruments and materials utilized for obtaining 
criteria of value in the identification of precious stones and 
pearls 
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How Syman Bros. Avoid Dead Stock 


Daily Stock Observation and Bi-weekly Inventory 


By H. R. Terhune 


66 HE cost of air mail and express is much less 
than the ultimate cost of old merchandise,” is 
an applied merchandising truth which has much 

to do with the success of the house of Syman Bros., 

jewelers of Denver. 

“The tremendous cost of carrying dead stock is 
appalling,” said Ted Syman. ‘When one fully realizes 
that the cost of doing business should be added every year 
to the cost of the merchandise 
and compounded as regularly 


It is surprising the great variety of things obtained 
by the men who served with the A. E. F. in France. That 
goes all ways as it lays. For one, Syman got many of 
his ideas for running this store from his experience in 
the Army. When he was put in charge of the commissary 
in Brest, France, at the outset of the fracas, there were 
no set rules for his guidance. Army manual regulations 
at that time were neither clear nor concise, so it was up 

to him to do the best he could, 
The system put into effect by 








as a bank compounds interest, 
the prohibitive cost of carrying 
inactive merchandise is 
ruinous. 

“For example: A thousand 
dollars worth of goods that has 
not moved in ten years, repre- 
sents a present day loss of $2,- 
000 in profits alone.” 

This sum is arrived at by as- 
suming that the average 
jewelry store will get two com- 
plete stock turns a year and 
that it makes a net profit of 
10 per cent on each turn. This 


Remember These Facts 


One thousand dollars worth of merchan- 
dise that has not moved in 10 years rep- 
resents a present day loss of two thou- 
sand dollars in profits alone. This sum is 
calculated by assuming that the average 
jewelry store will get two complete stock 
turns a year and that a net profit of 10 
per cent is made on each turn. 


this youthful soldier was later 
adopted as a model by the 
entire A. E. F. Its simplicity 
was its greatest asset, for it all 
revolved on the principle of 
allowing time enough to re- 
plenish the stock so that it 
would be kept full at all times. 
No overload, no getting shy. 
Merchandise was released for 
other places where it was 
needed, 
So much for the Army. 


HE business precepts de- 








represents $200 a year, without 
the interest figured in. 

Some merchants figure that the cost of doing business 
should enter the calculations when determining the cost 
of carrying old stock. If that is done, the cost of carry- 
ing goods from one year to the next represents an in- 
crease of more than 50 per cent. 





EE ET ree rr $1,000 
Cost of doing business, 35 per cent.............. 350 
Loss of profit, by not getting two stock turns.... 200 

a gf err, $1,550 

SECOND YEAR: 

Accumulated cost of stock.............ccccceee $1,550 
Cost of doing business 35 per cent............... 542 
Loss of profit by not getting two stock turns...... 200 





At the end of the second year the cost is... .$2,292 


Whether you know him as “Mr. T. E. Syman, man- 
ager of Syman Bros,” “Ted Syman, hail fellow well met, 
energetic public spirited worker,” or “Captain Theodore 
Edward Syman, Staff Specialist, Reserve Corps, United 
States Army,” he is all one and the same fellow. 


veloped in France how- 
ever, are followed today in the 
jewelry store of which the subject of this sketch is of 
the third generation. 

There is no reserve stock in this store, consequently 
there is no dead stock. All of the merchandise is in sight. 
The drawers, compartments and back rooms are as bare 
of selling stock as Old Mother Hubbard’s cupboard is 
alleged to have been. “Why shouldn’t they be?” argues 
Syman. “There is practically nothing in the store that 
we cannot replenish in a week’s time by using air mail 
and express.” 

Many are the angles to a complete active stock. Please 
get the word complete, for on it rests the entire founda- 
tion of the way of doing things here. 

To begin with, a definite base stock is determined. This 
says there shall be so many clocks, so many of certain 


-types of watches, so much of this and that silver, so many 


diamonds in the various weights, and so on all through 
the entire store. Once this base stock has been accurately 
determined, it is then the job to see that the stock is 
kept at this level at all times. It will be seen that there 
are no high peaks and low valleys in the merchandising 
scheme of things, hence there is seldom a chance of 








Air Mail and Express Used Regularly by This Jeweler to Replenish Stock 
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missing sales. It is natural that this base stock takes 
into consideration the heavy selling seasons, as it is a 
flexible measure. 


»\VERY two weeks a physical inventory is handed to 

_.Mr. Syman, by. the one in charge of each department. 
Now that does.not mean that on Oct. 14 for instance, 
sheets covering evéry department in the store will be laid 
on his desk.’ ‘These reports are staggered so that each 
department has'a different day for inventory purposes. 
Oct. 14*may’be for the diamond count, Oct. 16, for 
watches, Oct. 18, for silver, and so on. True, this means 
buying or surveying some portion of the stock every day. 
Experience has taught that this is time well spent. 

It assures a constant flow of new fresh goods that 
always reflects the new trends in the market so no op- 
portunity for dead stock. 

It means that wanted items are always in stock or on 
the way. 

It means that unwanted num- 
bers are quickly spotted and 
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Now figure out the advantage of ordering them as needed. 
Records here show that the two point melle stock is re- 
plenished on an average of eight to twelve times a year. 
Instead of big bills coming due with the subsequent notes 
and attending worries, fair sized bills that can be readily 
met, come due’ once a month. The cash discount can also 
be taken, for as Mr. Syman previously explained, by the 
time the bills are due, the money has already been rung 
up on the cash register. 


é HERE is such a thing as having too much system, 
of having one that is too complicated, too expensive 
to operate and too hard to understand. The methd here 
is as simple as it can be. It operates whether the boss is 
there or not. In this case it allows him to roam all over 
the world with his movie camera. There is another story 
here that will be told soon of how Captain Syman 
makes his trips through the many interesting things 
he imports. 
But back to our knitting. It 
is the contention in this store 








quickly disposed of long before 
the tragedy of “Too Late” is 
enacted. . 
It means that the financing 
of the business is greatly sim- 


Arrangements can be made 
with the wholesalers, when a 
jeweler adopts the policy of 
buying often, so as to take ad- 
vantage of all thirty day cash 
discounts. It is a simple matter 
to turn the stock into cash be- 
fore the bill is due. Then one 
may take the net profit and re- 
invest the capital in new mer- 
chandise. Flat ware, clocks, 


Bi-Weekly Inventory 


Every two weeks a physical inventory is 
plified. handed to Mr. Syman by the one in 
charge of each department. Now that 
does not mean that on a certain date 
sheets covering every department in the 
store will be placed on his desk. These 
reports are staggered so that each de- 
partment has a different day for inven- 
tory purposes. This system demands a 
daily observation of the stock. 


that a certain amount of in- 
telligently directed system is 
needed in every jewelry store, 
so that the proprietor won’t be 
walking the floors nights, won- 
dering how he will pay his bills. 
Also, so that there will not be 
any dead merchandise tucked 
away in the corners and in 
drawers. And so the store’s 
selling organization will not be 
obliged to tell untruths about 
the stuff they are compelled to 
work off. 


T has been found that an em- 
ployee will develop a deeper 








watches, diamonds and wedding 
rings, which comprise the para- 
mount items of. a jewelry stock lend themselves very 
readily to the operation of this system. 


( LL of the foregoing resolves itself in the final 

analysis, that at the end of the year the stock is 
just as large and as fresh as at the beginning. Also that 
every dollar invested has been put back to work. How 
many stores that operate a five-man workshop have less 
than $200 worth of materials on hand at a time? And 
what if this material has to be replenished every week 
or so? Isn’t that better than carrying a six month’s 
supply, some of which may never be used because it is 
obsolete ? 


. JUST a little pencil biting will prove that a healthy 
turnover will make each invested dollar come back 
into the business four times, holding another dollar by 
the hand. 
As an illustration, take the diamond department. 
Ordinarily, diamonds are ordered once or twice a year. 
So, once or twice a year, a good sized bill comes due. 


XN 





sense of trustworthiness if he 
is given a certain amount of re- 
sponsibility. Each one in the Syman store has a certain 
portion of the stock for which he is held accountable in 
all particulars. Not only must the stock be in order but 
it must be kept up to the proper level. If certain items 
are moving rapidly, inventory sheets are made daily if 
necessary. 

To paraphrase a well known slogan, “He who profits 
most, takes his cash discounts oftenest.” This seems to 
aptly apply to this store. 





Gives Instruction In Table Setting 


Domestic science classes in high schools and even those 
in the local colored college, come in groups to the Wm. 
Schweigert & Co. jewelry store, Atlanta, Ga., for instruc- 
tion in the art of -correctly setting tables. 

A considerable number of sales of sterling, china and 
glass have resulted through cooperating with these 
classes. A china exhibit several times a year also tends 
to attract both old and new customers to the store. 





Modern Merchandising Demands Intelligent Effort, and Constant Observation of Stock 
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Brochure show- 
ing new silver 
patterns sent to 
retail jewelers’ 
prospects by 
manufacturer 
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Selling Helps for the Jeweler 
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Jeweler merely 
supplies pros- 
pects’ names. 
Jeweler’s name is 
printed by manu- 
facturer on bro- 
chures 








Brochures Sent Direct to Jeweler's Patrons—An Educational Display 


By L. R. S. 


ART of the 1930 advertising program of a well- 
known silver manufacturer consists of a direct 
mail brochure. This was used during the latter 
part of 1929 with excellent results. The jeweler sends in 
to the company a list of names and addresses of potential 
prospects in his town. The company imprints on the cover 
of the brochure the name of the jeweler and the name of 
the person to whom it is going. On the inside are shown 
illustrations of four most popular patterns which the 
customer carries in stock. This is mailed directly to the 
prospect and the jeweler is notified of the date of ship- 
ment so that he may telephone her in an attempt to se- 
cure an order. 
Reproductions of the silver are by a photogravure 
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The artistic and artisanship side of ring-making well represented in this display 


process which is quite expensive and is the finest method 
of reproducing silverware on paper. 


NE jeweler spent about $12 for over fifty brochures 
which he mailed out during one month. Of the fifty 
prospects who received them, twenty-four were young 
women who had just announced their engagements and 
who intended to be married within the next year. They 
had not even considered sterling silver. The brochure 
brought their attention to this fact and made them ex- 
cellent prospects for the jeweler. 
Of the other prospects, seven actually came into the 
jeweler’s store and purchased sterling silver. Four of 
(Continued on page 88) 
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Female Help Would Increase Sales 


Gift Shop, Too, Helps Bring in More Buyers 
Says Merchandise Man 


(An interview with the Merchandising Editor of THE JEWELERS’ CIRCULAR) 


“6 ANY jewelers find their turnover unsatisfac- 


tory,” said a well-known importer who has 
traveled from coast to coast for several years, “be- 
cause they do not select the right popularly-priced 
merchandise to bring in the buyers. I have noticed 
the great transition that is going on in the jewelry 
business, and it is my opinion that the jeweler today 
does not tune up his methods to the times. In my opin- 
ion, one of the great diffi- 
culties is the fact that the 


tractive want gifts for all occasions at prices to suit 
every purse. Why allow his main line to become an out- 
standing sideline for the hardware or clothing merchant? 

“There are many accessories which could be success- 
fully featured in a gift shop. Take smokers’ articles 
as an example. Today there are more women smokers 
than ever. Consequently the number of appreciated 
little gifts in this line which could be featured and sold 
to women are numerous. 
One may get a complete 





jeweler does not employ 
more female help in order 
to expedite sales to women. 
Women are the great buy- 
ers of jewelry, kindred lines. 
Where you find one man, 
you will find fifty women 
buying jewelry. You will 
find the man taking his girl 
with him to assist in select- 
ing a diamond ring or a 
gift of some kind, or you 
may find him with his wife 


first step in all selling. 


This Merchandise Man Says— 


Today the jeweler needs the following to help 
speed up his turnover :— 


(1) More popularly priced gift merchandise. 
(2) Female help to appeal to women buyers. 
(3) Timely advertising. 

This will bring people into the store which is the 


ensemble for the woman 
smoker, consisting of a 
cigarette box, cigarette hold- 
er and lighter, all in the 
same color. These sets or 
ensembles come in different 
colors. Some are priced so 
as to allow the jeweler a 
100 per cent profit and yet 
allow him to sell at a popu- 
lar retail price. A woman 
or a man seeking a desirable 
gift at a popular price will 





selecting a gift for some- 
one. But, on the whole, 
the woman is the great buyer of jewelry. In my opin- 
ion, she needs a woman to sell her the popular-priced 
jewelry so much in vogue. 

sy AKE, for instance, a necklace. A clever, shrewd, 
smart female who knows style and color can pick 
up the necklace, place it at the woman’s throat and 
immediately create in her a desire to possess it. 

“There, that looks startling,’ she will say. ‘It matches 
your color perfectly and will be much admired.’ Depart- 
ment stores’ jewelry sales in many instances are very 
heavy. And women sell a good part of this, especially 
the inexpensive jewelry. 

“Many women are afraid to go into a jewelry store 
because they fear high prices, and they believe that 
there are no women to sell to them. Moreover, they 
think the jeweler’s merchandise, as a rule, is too ex- 
pensive. The jeweler has not convinced the buying pub- 
lic that he has the kind of merchandise in demand today 
for his clientele at the right price. The department 
store keeps continually suggesting new merchandise or 
timely merchandise at popular prices. The articles are 
placed within the clear vision of the store visitor and 
are not hidden away. They are flashed before the pub- 
lic’s eyes at every opportunity. 

“The jeweler, being the logical gift shop for the buy- 
ing public, should be in a strategic position to sell at- 


certainly not pass these up. 
Then there are numerous 
novelties in the regular jewelry line—bracelets, earrings, 
necklaces, rings, etc. Dainty little billfolds of silk with 
a marcasite clasp are obtainable for women and may 
also be sold at a moderate price with a good profit. 

‘‘S7- HE merchant’s job is to ferret out attractive 
smart female who knows style and color can pick 
it seems, is where many retail jewelers fall down. The 
jeweler’s merchandise should consist of a number of 
wanted items at a range of prices. There should be 
the high range, the intermediate range and low range, 
and between these three other price ranges. 

- “Merchandising requires study, and the more we study 
it the more successful merchants we shall be. It will 
pay any jeweler to study what is selling in the pro- 
gressive stores and endeavor to emulate these.” 





Read the JEWELERS’ CIRCULAR 
every week for timely ideas on mer- 
chandising, system, retail advertising, 
show window displays, articles on the 
jewelry fashions news and technical 
information. Keep abreast of the times. 


Read your JEWELERS’ CIRCULAR 
every week. 
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ADVERTISING 


Interest and Timeliness: Put [hem in Every 


Piece of Advertising Copy 


Part | of a brief course in jewelry store copywriting—Ideas 
are to copy what yeast is to bread 


HERE is a difference between copy 
and an advertisement. Advertise- 
ments have three parts. First, physical 
elements such as size and shape. These 
are mechanical, including type, layout 


Beauty of ae 

Such richness and artistry is rarcly portrayed as in 
these — wrought Genuine Traub Orange 
Blossom R. They embody daintiness, grace and a 
wealth of delightful sentiment. 

In vatue, they are unequalled, incomparable in_work- 
manship, quality, and syle—the ptoper rings for the 
oceasion. 


Let us help you in your selection. 








Wm. M. Hopp & Son 


£0_ Main. Street ¢ Batavia, N. -¥.- 


4 Vo TRAUB a. 
range Blosso 


AD. NO. i © 


Smooth-running copy style and clear cut 
layout and typography. Text lacks. 
“customer slant” as illustrated in article 
and specimen piece of copy numbered 2. 


By Guy Hubbart 


and cuts or pictures. Second, text or 
story. This is made up of words, sen- 
tences, paragraphs and is called copy. 
Third, the message—whatever it is the 
store wants the reader to know about 
his store and goods. So much for that. 

Now copy, too, has parts or. elements. 
There are five of them. Here they are 


described briefly in sentence and lettered. 


so they can easily be identified in the 
copy- specimen shown here. 


VERY complete piece of copy has or 

should have: 

(a) An idea—a thought or suggestion 
that puts a picture or an image into 
the reader’s mind. Ideas are to copy 
what yeast is to bread—puts life into. it. 

(b) Customer slant—a word, phrase 
or paragraph that makes the customer 
want to read the copy for its own sake. 
“Slant” is to copy what paint is to a 
house—gives it interest. 


(c) Merchandise Angle—whatever is. 


said about the goods (or store) that will 
catch and hold the reader’s interest. 
“Angle” puts self-interest into the copy, 
the customer’s self-interest, and it is al- 
ways based on goods or values. 

(d) External interest—any _infor- 
mation about the use or significance to 
the customer of an item advertised in the 


ad. External interest causes the reader - 


to think about something else besides 


the price or the looks of an article of 
jewelry. Keep in mind the above are 
copy-writing tools, not rules or prin- 
ciples. These points are merely a map 
or pattern for good copywriting. They 
are not parts of the ad any more than 
a saw is part of the wood it saws. 
And why mention these copywriting 
aids? For two reasons: (1) copywriting 
is important to the jeweler’s business 
and (2) a great deal of copy falls short 
of full effectiveness because it is poorly 
written, and because it is written from 


-the -store angle rather than the cus 


tomer’s point of view. 


NOTHER thing, good advertising, 
which includes good copy, sells more 
goods and costs less than poorly written 
copy. And just now advertising is more 
important than ever before. People are 
spending more carefully and _ buying 
better goods on the whole. This means 
they are buying more thoughtfully and 
more deliberately, a helpful situation if 
properly taken advantage of in advertit 
ing. 


Comment on Current Advertising 


O much for the first lesson. Now 

some practical comment. Ads No 
1 and 2 shown here are current ads Tf 
cently run by good jewelry stores. They 
are excellently managed pieces of 
vertising, much above the average in 
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-—Burglars again for the 
third’ time give proof to 
quality of Mullen Watches 
and Rings! 


——and in accordance with our 
policy of satisfaction to all who 
carry Mullen Watehes—if.the bur- 
glars will bring im any of the 
watches — they we a 
prove unsatisfactory, we will gladly 
make prompt adjushinont Our usual 
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Cashing in on a burglary 


design, layout, typography and clear- 
ness of text. Both pieces, however, are 
a little short on the customer slant. In 
fact the customer or her viewpoint is 
not touched on in either piece. Both 





Specimen copy to illustrate five points: 








S 'Beautiful, and Full of 
) Gladness!” 


Our New Rings 


EXT week, Thursday, maybe 
about 4 o’clock, one of the love- 
liest ladies in the world is going to 
pause in front of our ring counter. 
She will be richly dressed and have 
(6) jovely white hair and sad but very 
bright brown eyes. She'll look a mo- 
ment and then say in a cultured voice: 
“Beautiful, and full of gladness.” 
How do we know? Simple enough: 
(c) She asked us to let her know when 
our next shipment of French rings 
comes in. 

She has three nieces who are having 
birthdays soon. She has no daughters 

ao her own but says it makes her glad 

( to give her nieces rings. “Brings two 
kinds of gladness” she said, Giving 
gladness (for her) receiving gladness 
for them (the young ladies). 

A wonderful thought, isn’t it? 
Surely. And you'll see why if you 
come in to look at these rings—de- 

(@) signs are beautiful and unique, some 
slender and light, others heavy enough 
for a man, all finest quality. Ten with 
Bloodstone settings (March birth 
stone). 

Oh yes, any woman with lovely 

(d) hands can wear them. Rings have no 
age, you know. And this is the sur- 

ey priced from $18.50 down to 

















AD. NO. 2 


Copy like this makes the customer think, 
arouses interest and curiosity and in 
only one store. It will be remembered 
and talked about after publication. 
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feature rings and each piece of copy 
describes kind, design, quality and value. 
But neither piece reflects the human side 
of buying, nothing about the customer’s 
needs, tastes, wants or desires. 


To make this clear, notice ad No. 2. 
It is merely a specimen to illustrate 
how to reflect human interest in copy. 
By following the letters a, b, c and d 
the parts as outlined above can be clearly 
seen. The paragraphs opposite “a” 
show what the idea is—“beauty and the 
double gladness of giving rings as gifts.” 
Paragraph marked “b” gives the cus- 
tomer slant to copy, reflect why the cus- 
tomer should be interested in the new 
rings. This is the most important 
element of copy because it makes the 
text interesting. Get it read in other 
words. Paragraph marked “c” tells 
about the rings, their worth, value and 
real meaning as rings and as gifts. 
Paragraphs marked “d” reflect special 
interest attached to these particular 
rings. They are new rings, several 
designs and the price range is explained. 


EEP in mind that the five elements 
as lettered do not need to be in the 
order in which they are described. They 
can be juggled around almost any way. 
The main thing is that every complete 
piece of copy, the only kind that really 
sells goods in proportion to space used 
and cost of space, should have all five 
points. That is an idea, reading inter- 
est, selling interest and merchandise in- 
terest. 

And copy written according to this 
pattern is easy to write. Also it is easy 
to read. Two things every jeweler 
ought to keep in mind. And remember 
that the purpose of every ad is three- 
fold: (1) to move goods into the hands 
of customers, (2) to build good will and 
(3) to sell specific items of stock, rings 
for example as shown in these three ads. 

Of course, the effect of copy no matter 
by what method or pattern it is written, 
depends on four things not at all con- 
nected with the text. 

This is a brief and direct way to de- 
scribe the four things: 

First, the type or class of trade the 
store caters to specifically. If the store is 
exceptionally high class, meaning upper 
price values, nothing but the more ex- 
pensive kinds of goods, copy treatment 
should reflect class. 

That is, it should reflect individuality 
of a kind that fits the store values. Lay- 
out and typography should also reflect 
class and quality. In other words, since 
copy is the voice of the store, it should be 
in keeping with the store. 

Second, type of clientele or customer 
must be considered. This needs care- 
ful study for not all purchasers of 
quality jewelry at quality stores can be 
highly cultured, educated people. Many 
people able to buy the most expensive 
item a store carries, may have little or 
none of what might be called higher edu- 
cation. 

So copy must be written in plain, 
simple language and clear direct phrases. 
Simple enough for the ordinary person 









Jewelry Made-to-Order 
Is In ‘Highest Fashion 


EMS that hold an honored place among 
6 your family heirlooms can be converted 






into distinctive and ultra modern pieces 
one can really take pride in wearing. Ovr 
master jewelers here on the premises will design 
and create the new mounting for your precious 
stones—at moderate cost. Thus your jewels 
will combine the sentiment of inceresting asso- 
ciations with the practicability of a | 
piece of fine jewelry. 


R.Harris ©. Go. 


F Street at 11th 


If Jewelers and Piawond Merchants for Over Half a Century §, 






























Feature new jewelry for old 


yet in good enough taste to appeal to the 
better class reader. 

Third, whatever class of store and 
class of trade, different kinds of values 
need special copy treatment. A piece of 
costume jewelry at $1.50 is one type, a 
piece at $15 is another. Both must be 
described in copy. Ideas that fit the first 
would be out of place for the second. This 
is a little point but very important in 
view of the number of items carried and 
advertised and should be thought of 
when text is being written. 

Fourth, the kind of ad used must be 
considered in preparing copy. The cut- 
price, clearance type needs brief, busi- 
ness-like text with little adornment. 

The institutional ad or one introduc- 
ing new goods or some extra service or 
other important store idea needs copy in 
keeping with the importance of the 
event. All these points will be touched 
on in future articles but should be noted 
here in connection with the four elements 
of a complete piece of copy. 


= No. 2 will explain how to 
write captions and headlines that 
actually sell jewelry. 


Rings That Reflect 
Good Taste 





HE solitaires “illustrated possess 

such a quality as to unmistakably 
reflect good taste., The diamonds are of 
finest color and are of good size. The 
settings, of 18-k. white gold, are artis- 
tically and distinctively designed. 


| _ Tomas Lon§ Company _) 


40 Summer Street 
Opposita Thauncy Street 





AD. NO. 3 
Physical elements here are almost per- 
fect but copy lacks two elements: Cus- 
tomer slant and external interest. See 
specimen piece of copy. 
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2 West 46% St. New York. 


DIAMOND CUTTING WORKS "22 CHICAGO — 


. 3t North State Street 
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British Industries Fair Closes 








Sheffield Silverware and Cutlery Industry Encouraged by Interest Shown in Its Products—Pseudo 
Police Officers “Arrest” Rome Jeweler and Steal His Stock—Leipzig Spring Fair 
Opens—Longer Gowns Affect Jewelry Designs 


LONDON, March 10.—Sheffield cutlery 
and plate firms that have been finding 
business very quiet, especially in the 
home market, are quite pleased with the 
impetus that has been given their trade 
at the British Industries Fair which 
ended a few days ago. Numerous in- 
quiries from abroad were received at the 
silverware, plate and cutlery section, 
the manufacturers say, and prospective 
orders for plate and cutlery on a large 
scale are considered most promising. 

.* = © 

Apropos of fairs, the Leipzig Spring 
Fair has opened with 27 foreign coun- 
tries exhibiting. Germany herself has 
some 8300 exhibitors this year, which is 
somewhat less than last year. There are 
100 Italian firms exhibiting and a num- 
ber of them are making a strong bid to 
the North and South American markets 
with their novelties. Poland and Chile 
are appearing at the Leipzig show for 
the first time. 

* a * 

A specially constructed three quarter- 
inch plate-glass window was fitted by a 
jewelry firm in Oxford St. recently to 
foil smash-and-grab raiders. The other 
day jewel thieves drove up to the shop 
in a car imbued, apparently, with the 
idea of showing the glass manufacturers 
and the trade how futile are such efforts 
to protect valuable property. They 
broke the glass and got away with $5,000 

‘worth of rings. 
* ok * 

One of the most audacious jewel rob- 
beries experienced in Europe for some 
time was staged this week, according 
to advices from Rome, when two men 
posed as carabinieri officers, placed a 
well-known jeweler in Rome _ under 
arrest, took an inventory of the stock 
and calmly cleared off with some $100,- 


By Jack Brooks 


000 worth of jewelry. According to the 
jeweler a captain and warrant officer 
wearing the carabinieri uniform entered 
his shop just before noon and said they 
held a warrant for his detention on a 
charge of receiving stolen goods. In 
vain the jeweler protested. He was 
shown the supposedly official requisition 
and arrest papers, and his signed state- 
ment was taken, together with a com- 
plete inventory of the jewelry stock 
which was carefully assembled and 
sealed. The jeweler was then taken to 
the central police station where he was 
handed over to the authorities together 
with the official “documents,” and a re- 
ceipt obtained for him. The persistent 
outcry of the detained jeweler that he 
was the victim of an error of justice 
induced a more minute examination of 
the requisition and arrest warrants. 
Certain irregularities were discovered 
which eventually disclosed the fact that 
the papers were clever forgeries. The 
police force at once got busy. The jewel- 
er was released, and the “captain,” it is 
understood, was caught in the police net. 
* * * 


A $50,000 packet of unmounted dia- 
monds addressed to a Continental dia- 
mond dealer was snatched from a woman 
messenger on the staircase of a Hol- 
born Viaduct building one evening re- 
cently. The young woman messenger 





was met on the stairs by a hatless man 
who handed her a note to read. As the 
girl took the note the man snatched the 
packet of stones and raced down into the 
street. The messenger rushed back to 
the office of A. Kempler, the diamond 
merchant, for whom she was taking the 
diamonds to the Hatton Garden post 
office, and notified him of what had oc- 
curred. “= * 


Some beautiful effects in butterfly 
wing jewelry are obtained with the new 
relief process. An instance of what can be 
done in this direction was shown by one 
Birmingham firm which had a display 
at the Olympia British Industries Fair. 
Models of old time sailing ships, glass 
enclosed, and framed like a picture, are 
depicted in all the glowing colors of the 
tropical butterfly. The bulging sails, 
the rolling sea, decks, superstructure and 
masts reflect the gleam of gold and 
silver, reds, yellows, blues and greens. 
One very fine model in relief is that of 
the Santa Maria of 1492, the ship that 
carried Christopher Columbus across the 
ocean to America. 

x* * * 

The effect of the longer gowns on 
jewelry designs is seen in the latest 
creations of the dress and jewelry spe- 
cialists. The necklaces are longer again 
to conform to the lengthened line of the 
dress. Earrings are used to balance 
the long gown. Gemmed bracelets are 
worn en masse outside the elbow length 
gloves. 








Saul L. Solomon, for many years es- 
tablished as a dealer in watchmakers’ 
and jewelers’ supplies at Lancaster, Pa., 
has moved from his old establishment, 
formerly at 309 N. Queen St., to larger 
quarters in his own building at 444 N. 
Queen St., of the same city. 
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Deltah 1930 
“FUTURIST” Assortment 


With $50.00 Wind ow Display Offer 


Tne World's 


MOST 
BEAUTIFUL 


NECKLACES 


The 7-Unit “Futurist” display is built of wood through- 
out, covered with wooden inlays in matching and 
contrasting grains, together with silver and black 
materials to heighten the modernistic effect. The back 
board, size 2614x2014, presents the beautiful and 
familiar grained wood stripings now shown by the 
smart shop window decorations of Fifth Avenue, New 


ry ee ie ae ae 
h thy 


York, and Rue de la Paix, Paris. The two large side 
step displays are separate units, constructed to show 
Deltah necklaces in a most effective way. The wooden 
base, and the extra lifts, are all of handsome appear- 
ance. The display consists of seven separate units, 
which can be used in innumerable enticing arrange- 


ments. 


Deltah “FUTURIST” ASSORTMENT—DEAL A 





Prices Quoted Are 
1/12 Gilda, 18” J 1/12 La Boheme, 18” 
1/12 Gilda, 24” J - 1/12 Peggy Ann Trio 
1/12 Dia. Spec., J " 1/12 Juliet Trio 
1/12 Dia. Spec., 24” J » 1/12 Gilda Trio 
1/12 Floradora, 18” J 1/12 Deltah Jr. 
1/12 Floradora, 24” " 1/12 Gilda Choker 
1/12 Pinafore, 18” a ® 1/12 Pinafore Choker 





With your order for Futurist Assortment, Deal A, the remarkable 
$50.00 Futurist Display is included at small extra charge of $10.50 


Consumer Prices 
ea. 


ea. 
ea. 


Total Resale Value $198.25 


Subject to Standard Catalog Discount and Usual Cash Discount. 
Extra Charge for “Futurist” Display $10.50 (Deal A) 


1/6 Blue Ribbon Crystals SL20.. . .$7.00 ea. 
1/6 Blue Ribbon Crystals SL10.... 7.00 ea. 
1/12 Blue Ribbon Crystal Ens. SL10. 11.25 ea. 
1/12 Blue Ribbon Crystal Ens. SL20. 11.25 ea. 
1/4 Watch Bracelet 











{ WRITE FOR INFORMATION CONCERNING DEAL B 
ll WITH WHICH COMES A SPECIAL DISPLAY OFFER. 


The HELLER-DELTAH CO., Inc. 


Division of 


L. HELLER & SON, Inc. 


8 West Thirtieth Street 


New York 








_- -—- mp €.4. 
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Diamond Control Board May Be 
Located in Capetown 


WASHINGTON, D. C., March 15.—Un- 
official reports received here state that 
the headquarters of the Diamond Con- 
trol Board will probably be in Capetown. 
All of the preliminary steps to enable the 
Board to function have been completed. 

One of the first duties of the Board 
will be an inquiry into the state of the 
diamond cutting industry. An interde- 
partment committee is now making cer- 
tain investigations, and there are 
rumors that the diamond cutting in- 
dustry, which will certainly come under 
discussion during the Parliamentary ses- 
sion, is on the verge of reorganization. 

Overtures were recently made to the 


government of the Union of South. 


Africa by a prominent firm of diamond 
cutters, who wish to establish a branch 
in South Africa. This firm asked the 
government to guarantee it a supply of 
rough and uncut diamonds to the value 
of three million pounds over a period of 
five years. This guarantee has not yet 


been given and it is reported that there 


are several obstacles in the way. The 
Diamond Control Board will probably 
also have this problem to deal with. 


* * * 


Federal Trade Commission Charges 
Elmira, N. Y., Concern with 
Unfair Competition 


WASHINGTON, D. C., March 15.—The 
Federal Trade Commission has issued a 
formal complaint against a concern at 
Elmira, N. Y. The firm, among other 
things, sells watches and _ imitation 
jewelry. The Commission claims that 
the company is using unfair methods of 
competition. , 

Among other things the Commission 
states that “through the use of the word 
‘sapphires’ in connection with certain 
Jewelry that said jewelry is of the sub- 
stance known as sapphires, whereas in 
truth and in fact the said stones are 
Imitation and synthetic stones; through 
the use of the words ‘platinoid finish’ in 
Connection with belt buckles, cuff but- 
ton sets, and other articles, that said 
articles contain some platinum whereas 
i truth and in fact said articles contain 
no platinum; through the use of the 
word ‘diamond’ in connection with cer- 
tain stones in stick pins and other 
Jewelry that the stones are carbons in 
their crystalline state whereas in truth 
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and in fact the said stones are not cor- 
bons in their crystalline state and can- 
not fairly and truthfully be described 
as diamonds.” 

Similar accusations are made against 
the firm by the Commission for the use 
of the words “amber,” “pearl on amber,” 


“gold on amber,” . “grained ivory,” 


“cameo” and like expressions. 





National Credit Survey Completed 


‘S%by Department of Commerce 
_' WaSuINcTON, D. C., March 14.—The 


national survey of credit conditions 
throughout the United States, which the 
Domestic Commerce Division of the De- 
partment of Commerce has been conduct- 


. ing at the request of the National Retail 


Credit Association, has been completed 
and will be issued as soon as possible 
in three sections, each covering a group 
of retail establishments that are some- 
what related in credit conditions. The 
jewelry business will be taken up in the 
second section of the report which will 
be released for publication in a few 
weeks. Included in the first group will 
be department store conditions. 

More than 200,000 questionnaires were 
submitted to retailers in the various 
lines of trade in connection with this 
credit study, the aim being to secure in- 
formation from as many representative 
retail outlets as possible in communities 
of over 10,000 population throughout the 
country. More than 1000 local credit 
bureaus and 300 chambers of commerce 
cooperated with the department in sug- 
gesting recipients of the questionnaire. 
Among the numerous points covered in 
the report will be collection percentages, 
ratios of credit to total sales among 
stores in different lines and between 
stores of different sizes, and the pro- 
portion of returns in sales on open and 
instalment credit, as compared with 
cash sales. 


c 








The Stephen jewelry store, Washing- 
ton, Iowa, was recently damaged by fire 
which swept the building. 





By L. M. Lamm, Washington, D. C., Correspondent 


Modifications Affecting Pearl Mussel 
Propagation in the Mississippi 
River 


WASHINGTON, D. C., March 13.—The 
Bureau of Fisheries has announced cer- 
tain important modifications with regard 
to its policy of fresh water pearl mussel 
propagation and conservation in the 
Mississippi Valley. These changes were 
adopted as the result of a conference of 
Bureau officers and investigators held 
here recently. 

Because of the unfavorable effects of 
pollution in the upper Mississippi region, 
the Bureau’s older methods of mussel 
propagation by the infection of fish taken 
in the course of rescue operations will 
be suspended. The Ellis method of ar- 
tificial propagation will be placed on a 
producing basis during the current 
season, provided an adequate supply of 
healthy mussel spawn is obtainable. 


* * * 


Corporation Agrees to Cease Use of 
Words “Made in England” on 
Wrist Watch Straps 


WASHINGTON, D. C., March 14.—A 
corporation manufacturing novelties, in- 
cluding wrist watch straps, represented 
them as “English leather straps,” when 
they were not made in England but were 
imported from Germany. 

The corporation has signed a stipula- 
tion with the Federal Trade Commission 
in which it is agreed that it will discon- 
tinue this misrepresentation. As is the 
usual custom of the Commission in cases 
of this kind, the Commission has not 
made public the name of the firm. 








D. Buchanan- & Son, Inc., jewelers, 
located for many years at Third and 
Broad Sts., Richmond, Va., has filed a 
voluntary petition in bankruptcy in the 
United States Court at Richmond. The 
concern lists its liabilities at $42,869 and 
assets at $48,852. The firm started 
liquidating last October. Later D. A. 
Buchanan, head of the business, died and 
since then his widow, Grace C. Buch- 
anan, acted as president. Assets of the 
firm are listed in the schedules as fol- 
lows: stock, $13,000; bills, notes and 
securities, $13,000; fixtures, $6,500; 
other personal property, $352; accounts 
receivable, $16,000. Liabilities include 
unsecured claims, $30,530; secured 
claims, $11,900; wages, $315; taxes, $124. 
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Close up view of 
a silver setting 
for 10, period fur- 
niture in mahog- 
any, fine linen and 
the soft- toned 
walls enhanced by 
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Art-in-Industry 





Exhibit Being Held at Baltimore by Gorham 
Co., Attracts Thousands of Visitors 


BALTIMORE, Mp., March 15.—More 
than 25,000 persons have visited the gal- 
leries of the Maryland Institute since 
March 7 to see and admire the exhibi- 
tion of the Gorham Co., officially known 
as “Art in Industry as Executed in Sil- 
ver, Gold and Bronze” by the Gorham 
Master Craftsmen. Never before in the 
history of the city has such an educa- 
tional exhibition been brought to the In- 
stitute galleries. 

Hundreds of visitors from cities in 
Maryland, jewelers from Washington 
and from Pittsburgh were here this week 
to see what the Gorham corporation has 
brought to Maryland. Representatives 
of the Gorham Co. are heartily enthusi- 
astic over the reception accorded their 
exhibit. Mr. Edward A. Talbot, chief of 
the Gorham staff now in Baltimore, said: 

“Everything has been splendid. The 
people of Baltimore and Maryland, and 
other visitors, have received the exhibi- 
tion in a grand spirit. Nothing could 
be more satisfactory to us to see the fine 
enthusiasm displayed by the visitors.” 

The exhibition is being given in co- 
operation with four of the leading 
jewelry firms of Baltimore including the 
Hennegen-Bates Co., James R. Armiger 
Co., John W. Mealy & Sons Co., and the 
A. H. Fetting Co. Governor Albert C. 
Ritchie, of Maryland, Mayor William F. 
Broening, of Baltimore, were among the 
speakers, Other addresses were made 
during the week by Mrs. Christine 
Frederick, founder of the Applecroft 
Experiment Station; George E. Ball, 
authority and critic on period design; 
Miss Ethel B. Power, editor of House 
eautiful; Miss Pamela Coyne, associate 
editor Ladies Home Journal; Miss Grace 





Cornell, Metropolitan Museum of Art; 


Miss Helen Ufford, associate editor 
Delineator. 

Virtually the entire art circle of Balti- 
more has visited the display. Interna- 
tionally known Baltimore sculptors and 
sculptresses have spent hours studying 
the fine exhibition in bronze pieces. 
Ben Kurtz, Baltimore sculptor, who is 
as well-known in Paris and in Africa as 
in his home town, visited the show and 
saw some of his own work displayed by 
the Gorham Co. 

For the week of March 15 arrange- 
ments have been made for a special 
educational program. Students from the 
Baltimore art schools, the art classes of 
of the high schools and colleges will at- 


tend the exhibition on a _ prepared 
schedule. The exhibition will close 
March 22. 








Receiver Appointed for Business of 
Cross & Beguelin, New York 


A bill in equity was filed in the United 
States District Court, New York, 
Wednesday, March 12, by Edward H. R. 
Green against Cross & Beguelin, 15 
Maiden Lane. The Irving Trust Co. 
has been appointed temporary receiver 
and creditors are being directed to show 
cause on April 7, why the receivership 
should not be made permanent. . 

Joseph H. Frier, of Goldman & Frier, 
attorneys, 15 Maiden Lane, who repre- 
sent both the company’s and creditors’ 
interests, when interviewed, stated: 

“Due to the fact that numerous suits 
had been instituted, it was found neces- 
sary to seek the arm of the Court to 
preserve the assets, to protect creditors’ 
interests and the company’s equity in the 
business. These proceedings will permit 
the business to be continued in the regu- 
lar way temporarily for a period until 
April 7. In the meantime it will give 


the company breathing space within 
which to seek outside resources for the 
purpose of raising additional capital or 
to formulate plans for a reorganization 
of the business. 

“The accountant’s report which is 
attached to the bill of complaint shows 
liabilities of $218,719 and assets of $296,- 
348. The receiver is conducting the 
business in the usual manner.” 








Metal Findings Manufacturers Favor 
Interchange of Information 
Among Members 


PROVIDENCE, R. I., March 15.—The 
Metal Findings Manufacturers’ Associ- 
ation at its March meeting held the past 
week in the rooms of the New England 
Manufacturing Jewelers’ and Silver- 
smiths’ Association in the Providence- 
Biltmore Hotel placed itself on record as 
favoring the free interchange of infor- 
mation among members as the only 
means of deriving full benefit from the 
association. It was voted that the re- 
commendations contained in a report of 
a special credit committee be adopted. 
President Frank E. Farnham conducted 
the meeting. 

President Farnham announced the ap- 
pointment of the following committee, 
to present at the annual meeting in May 
nominations for the officers: William 
Whytock, Roland & Whytock, chairman; 
W. M. Simmons, Josiah Walsham Co. 
and J. M. Child, the A. T. Wall Co. 








The Sogg Jewelry Co., Canton, Ohio, 
has been incorporated. The concern is 
authorized to issue 100 shares of stock 
of no par value. The incorporators are 
Paul B. Sogg, Florence Sogg and Sam 
Sogg, Canton, and Edward J. Rabb, 
Barberton. The company recently opened 
a new store in Market Ave. N., Canton. 








THE JEWELERS’ CIRCULAR March 20, 1930 


ee 














= 
EICHBERG & CO. 


Cutters and Importers of 
DIAMONDS | 
CUTTING WORKS: 511 Fifth Avenue 


155-157 Summit Street 
NEW YORK 


| NEWARK, N. J. 





Established 1860 




















Wm. S. Hedges & Co. 


IMPORTERS OF 


DIAMONDS 


FRANK JEANNE, President 20 West 47th Street 


c. L. BLEECKER, Vice-President 
ESTABLISHED 1878 


DANIEL PRICE, Secretary 
WM. C. GRUNER, Treasurer NEW YORK INCORPORATED 1911 














@ 








ESTABLISHED 1888 


Jacobson Brothers 


——— CUTTERS OF =" 


“PROPERLY MADE” DIAMONDS 


CUTTING WORKS: 551 Fifth Avenue | 


eo NEW YORK 



































.) 


HL 





HI 














March 20, 1980 


Cincinnati Credit Jewelers Hold First 
Annual Dinner 


| CINCINNATI, March 13.—The first an- 
gual dinner of the Credit Jewelers As- 
wciation was held at the Grand Hotel 
e night recently. It was held for the 
urpose of bringing local credit jewelers 
ther for a general social session, al- 
ough a brief period of the evening was 
Droted to business. 
| Barney Berks of New York City was 
e only speaker, and he dwelt on the art 
if “Merchandising Watches.” Mr. Berks 
nfined his remarks to the best methods 
at are employed during the present 
day to sell timepieces. 
‘The Credit Jewelers Association of 
this city is one of the first local organ- 
izations of credit jewelers to be estab- 
lished. Max Getzug, president, acted as 
toastmaster during the meeting. The 
affair was arranged by Hyman and 
David Spritz and Ben Goldstein. 








California Retailers Pledge Support 
to Trade Show 


HUNTINGTON PARK, CAL., March 13.— 
Every member of the Southeast Retail 
Jewelers’ Association was present or 
represented at the meeting of the or- 
ganization held at Cole’s banquet room, 
last evening. Nearly 50 jewelers en- 
joyed a dinner after which President 
Clarence L. Runyon opened the business 
session. 

After routine matters had been dis- 
posed of Field Secretary E. R. Allen of 
the California Gold and Silversmiths’ 
Association outlined the plans which 
have already been determined for the 
jewelry trade show and pageant of 
jewels to be held here May 12, 13 and 14. 
Nearly every person who attended was 
called on to speak and each pledged his 
support to the trade show. 


It was shown that of the 41 booths to 
be provided for the jewelry display at 
the May show, there had been space 
reserved by 10 manufacturers and ad- 
vices indicated that the entire number 
ey be taken. This display is for the 
tetail jewelry trade and no articles will 
be offered for sale. 


' Arrangements have been made for 25 
living models—both men and women— 
who will demonstrate the proper jewelry 
to wear on all occasions and the proper 
way to wear it. An expert from the 
International Silver Co. probably will 
give a lecture on silver, of which there 
will be gorgeous exhibits. 

} George R. Finley of Compton gave an 
Mteresting and instructive talk on 
tircons at the meeting last night. The 
association pledged its support to the 
forthcoming show. 

A committee comprising the wives of 
President Runyon, Secretary Averill and 
Mrs. George R. Finley was appointed 
for the purpose of arranging a feature 
for the coming trade show. The or- 


oo. will meet in April but has 
ided to forego its May gathering. 
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Georgia Retailers Will Convene in 


Macon April 24 and 25 


ATLANTA, GA., March 15.—The dates 
for the 1930 convention of the Georgia 
Retail Jewelers’ Association, which will 
be held this year in Macon, have been 
set for April 24 and 25. An excellent 
array of speakers has been secured for 
the occasion, and the meeting promises 
to be one of the best ever held in the 
State. 

Ernest P. Tomlinson, of Megahee & 
Tomlinson, is president of the associa- 
tion, and Lawrence Holzman, of Holz- 
man’s, is secretary. The final details of 
the program are still in the process of 
formation. 
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President Farrell Appoints Standing 
Committees for Cincinnati 
Organization 


CINCINNATI, .March 15.—A number of 
changes were made by James W. Far- 
rell, president of the Cincinnati Whole- 
sale Jewelers’ and Manufacturers’ As- 
sociation in the standing committees of 
the organization for the year. Officers 
of the association include: James W. 
Farrell, president; Richard Albert, vice- 
president; J. Charles Becker, secretary; 
Clarence Loeb, treasurer, and M. E. 
Reemelin, recording secretary. The ex- 
ecutive committee is made up of Harry 
Greenwold, Louis Mecklenborg, Michael 
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Plaut, William H. Schwarz and Julius 
Jacobs. 

The standing committees are as fol- 
lows: 

Manufacturing: William H. Schwarz, 
chairman; Victor Gebhardt, vice-chair- 
man; Louis Mecklenborg, A. Sauer, 
Joseph Homan. 

Wholesale: Julian Schwab, chairman; 
Al Wallenstein, vice-chairman; Julius 
Hahn, Charles Grift, Julius D. Jacobs. 

Membership: J. Charles Becker, chair- 
man; Edward Lohmeyer, vice-chairman; 
George Opie, Herbert Schwab, Mose 
Schwab. 

Publicity: O. S. Fuller, chairman; 
Fred Gruen, vice-chairman; A. S.' 
Workum, Joe Posner, Robert Seifert. 

Entertainment: Clarence Loeb, chair- 
man; Arno Dorst, vice-chairman; Edgar 
Noterman, W. W. Oskamp. 








Tentative Program Arranged for 
Convention of Illinois Jewelers 


CHIcaGo, March 14.—At a conference 
meeting held today which was attended 
by retail jewelers from Rockford, mem- 
bers of “The Pluggers” organization and 
officials of the Illinois Retail Jewelers’ 
Association, some very definite plans 
were made for the annual convention 
which will be held at the Faust Hotel in 
Rockford on May 12 and 13. 

A tentative program was arranged for 
the two days and evenings, with special 
entertainment arranged for the ladies 
who attend. The business program will 
provide for speakers qualified to give 
practical, profitable talks on subjects es- 
sential to the success of a retail store. It 
is to be a. merchandising program that 
will be helpful to every jeweler who at- 
tends. 

Reports made by members of “The 
Pluggers” indicate that the attendance 
at the convention this year will exceed 
that of last year when more than 250 
were present. 








Fire of Undetermined Origin Does 
Heavy Damage at Jacksonville, 
Fla., Store 


JACKSONVILLE, FLA., March 13.—Fire 
of undetermined origin broke out one 
morning recently in the jewelry store 
of the V. E. Jacobs Co., 33 W. Forsyth 
St., and destroyed much of the stock. 
Nathan Weil, official of the company, 
estimated the loss at $75,000 which is 
partially covered by insurance. 

All available fire apparatus was fight- 
ing the flames up to daylight at which 
time the blaze was under control. 








H. E. Stilling, manufacturing jeweler, 
and his associates, Arthur Kuhlman, 
jeweler, and H. H. Feige, watchmaker, 
formerly at 6th and Locust Sts., Des 
Moines, Iowa, have completed installa- 
tion of a new shop on the second floor of 
the Flynn building, 7th and Locust Sts. 
The new shop is modernly equipped for 
manufacturing and repair work. 
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Death of C. L. Watson 








Head of Prominent Jewelry Firm at Attle- 
boro Succumbs After Illness of 
Several Months 


Arruesoro, Mass., March 15.—Clar- 
ence L. Watson, civic, political and busi- 
ness leader of this city and the contigu- 
ous districts, died at his home on N. Main 
St. last Wednesday evening. He had 
been ill for several months following a 





THE LATE C. L. WATSON 


fall in the parlor of his home from which 
paralysis developed. Mr. Watson was 
born Nov. 16, 1849, in Smithfield, R. I., 
and after spending several years in that 
section came to Attleboro where on Nov. 
1, 1873, with Fred A. Newell, C. J. 
Cobb, S. W. Gould and W. A. Battey, he 
started a factory on Union St. for the 
production of jewelry. The firm was a 
small one at the start employing but a 
dozen persons making chiefly gold plated 
goods. 

Several years ago the concern built the 
present Watson Co. factory building on 
Mechanic St. The factory besides hous- 
ing the Watson Co., which is the succes- 
sor of Cobb, Gould & Co., and later the 
Watson & Newell Co., houses several 
other smaller concerns in which Mr. 
Watson was a leading factor and reputed 
large owner of stock. 

Never an office seeker, he was never- 
theless recognized as a great political 
influence in not only his home town but 
the entire county of Bristol. He quietly 
indulged in welfare work and was a 
liberal contributor to all such movements. 

For many years Mr. Watson was 
president of the First National Bank of 
Attleboro and one of its directors. He 
was also a director of Rhode Island bank- 
ing institutions and affiliated with many 
financial companies and corporations. 
He was a member of the various Masonic 
bodies and for a quarter of a century a 
Member of the Ancient and Honorable 
Artillery Company of Boston. 
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In addition to his widow, the deceased 
is survived by one daughter. 





James B. Simpson 


CANTON, OHIO, March 13.—James B. 
Simpson, prominent Uhrichsville, Ohio, 
jeweler, died at his home recently, fol- 
lowing an attack of indigestion with 
which he was stricken while working 
at his bench in the store. 

Mr. Simpson was born May 24, 1860, 
near Tappan, Ohio. He went to Uhrichs- 
ville in 1882 and accepted employment 
with the Pennsylvania Railroad Co. 
Eleven years later he opened a jewelry 
store on E. First St. and had engaged 
in that business ever since. 

Surviving are his widow, a daughter 
and three sons. 





George W. Plinke 


LOUISVILLE, Ky., March 13.—George 
W. Plinke, for 57 years connected with 
the jewelry and optical business of this 
city, died at his home, 1600 Beechwood 
Ave., last Sunday, following a short 
illness. Burial was made last Tuesday. 

Mr. Plinke for many years operated 
a retail jewelry store at Second and 
Market Sts., later moving to 517 E. 
Jefferson St. 

Born in Louisville, Mr. Plinke was 
educated in Nashville, but returned to 
Louisville to enter business. He was 
76 years old when he died. He was a 
member of the Preston Lodge of Masons, 
Tyler Park Club, honorary member of 
the Louisville Florists’ Association, and 
member of the Second Church of Christ, 
Scientist. 

Deceased is survived by a son and two 
daughters. 





Samuel Morris 


CINCINNATI, March 15.—Samuel Mor- 
ris, 32 years old, and manager of the 
Morris Jewelry & Optical Co., 11 W. 6th 
St., was killed by an automobile last 
Thursday. He had been attending a 
birthday party at the home of Charles 
Silverglade, 3511 Reading Road, Avon- 
dale, and was just leaving that home 
along with 18 other guests, including his 
wife, when he was struck by an auto- 
mobile. 

Mr. Morris intended to cross Reading 
Road as his machine was parked on the 
other side of the street. The jeweler was 
hurriedly removed to the General Hos- 
pital where he died within a few minutes 
from a fractured skull. 

Mr. Morris some time ago conducted 
a store on upper Main St., but gave up 
the location to move into the business 
district downtown. 

Deceased is survived by his widow and 
a son. 





a 


Walter C. Hohl, jeweler and watch- 
maker, 36 Warburton Ave., Yonkers, 
N. Y., recently leased an additional 
store for a period of five years. This 
new addition will give Mr. Hohl double 
the space he now occupies. In his new 
location Mr. Hohl will open a gift sec- 
tion in connection with his jewelry store. 
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Death of J. Braunstein 





New York Manufacturer Passes Away After 
Iliness of Ten Weeks 


The funeral of Jacob Braunstein, man- 
ufacturing jeweler, 74 W. 46th St., New 
York, was held on Monday, March 10, 
from his late home, 219 Penn St., Brook- 
lyn, N. Y. Burial was made in Union 
Fields Cemetery, Cypress Hills, L. L, 
following funeral services conducted by 
the Hungarian Society and the Garfield 





THE LATE J. BRAUNSTEIN 


Lodge, F. & A. M. of which Mr. Braun- 
stein was a member. 

The death of Mr. Braunstein occurred 
on March 8 in the Jewish Hospital, 
following an illness of 10 weeks. 

Born in Roumania, Dec. 21, 1880, Mr. 
Braunstein learned the jewelry business 
abroad and at an early age came to this . 
country. For a year after his arrival 
here he was employed.at the bench, and 
then. started in business on his own ac- 
count. After continuing alone for a 
short time he operated with a partner 
under the style of Braunstein & Fisher. 
When this partnership was dissolved he 
joined forces with O. J. Somers and until 
about 1922 continued at 87 Maiden Lane 
under the style of Somers & Braunstein. 
Since this partnership had been dis- 
solved Mr. Braunstein continued alone. 

Deceased is survived by his widow and 
one daughter. 








James A. Farrell, chairman of the Na- 
tional Foreign Trade Council has issued 
a call for the 17th National Foreign 
Trade convention to be held in Los An- 
geles, May 21, 22 and 23, and returns on 
the Council’s preliminary invitation indi- 
cate that about 2000 foreign traders 
from all parts of the country will be 
present. The Los Angeles Chamber of 
Commerce will be the hosts to the con- 
vention and the Pacific Foreign Trade 
Council is meeting in cooperation with 
the national gathering. 
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Death of O. B. Shreve 








President of Shreve, Crump & Low Co., 
Boston, Passes on at Advanced Age 


Boston, Mass., March 15.—Dr. Octa- 
vius B. Shreve, president of the Shreve, 
Crump & Low Co., Inc., operator of the 
oldest jewelry store in this city, died 
last Thursday in Salem, in his 89th year. 
He was a physician, receiving his M. D. 
from Columbia University in 1865. Dr. 
Shreve was born in Saco, Me., June 4, 
1841, and was the son of Benjamin and 
Elizabeth P. Shreve. He studied at Har- 
vard, where he received his A. B. in 
1863 and his A. M. two years later. 

For many years Dr. Shreve was a 
member of the Algonquin Club of Boston 
and the Eastern Yacht Club. He was 
also a member of the Episcopal Church. 
In 1864 he married Sarah Cox Deland 
and there were three children. 





William A. Lorentz 


INDIANAPOLIS, IND., March 17.—Wil- 
liam A. Lorentz, jeweler and optician, 
died last Monday, at his home, 4356 
College Ave., after an illness of seven 
years. Burial was made in Crown Hill 
Cemetery last Wednesday. 

Mr. Lorentz had been in business at 
80 S. Illinois St. for 30 years, retiring 
from business when his health failed. 
He was born in Illinois, Sept. 16, 1866, 
but had spent the greater part of his 
life in Davenport, Iowa, and Indian- 
apolis. 

Surviving are the widow, Minnie A. 
Lorentz and a daughter, Mrs. Charles 
A. Bretz, of Indianapolis. 








Rochester, N. Y., Retailers 
Officers and Discuss Trade 


Questions 


RocHESTER, N. Y., March 17.—The 
annual meeting of the Rochester Retail 
Jewelers’ Association was held last week, 
resulting in the election of Edward J. 
Schroedel, former vice-president, as 
president. He succeeded Charles P. 
Coster, who retired after two years’ 
service. 

Other officers elected were: Vice-Presi- 
dent, Russell Scheer, former secretary; 
secretary, E. Lathrop Sunderlin, who 
also is secretary of the State associ- 
ation, and treasurer, Roy R. Howden. 

The election and discussion of trade 
matters followed a dinner at the Powers 
Hotel. Although no formal resolutions 
were adopted, the consensus was reached 
that gradual expansion of credit trade 
should be considered as profitable to the 
retail business. The association now is 
In the midst of a campaign to forestall 
proposed amendments to the auction ordi- 
nance which would give auctioneers 
greater freedom. The amendments, now 
in City Council Law Committee, are 
being fought with the help of the Better 
Business Bureau of Rochester. 

The association will meet again the 
Second Thursday in April to plan a 
spring social event. 


Elect 
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Value of Imports and Exports 
Decrease in February 


WASHINGTON, D. C., March 14.—The 
value of both imports and exports de- 
creased in February compared with the 
corresponding month of last year, ac- 
cording to the Department of Commerce. 
January exports were valued at $351,- 
000,000 compared with $441,751,000 in 
the same month of last year, while im- 
ports in February were valued at $281,- 
000,000 compared with $369,442,000 for 
the same month of last year. In Feb- 
ruary the excess of the value of exports 
over imports was $70,000,000 compared 
with $72,309,000 for the same month of 
last year. 

For the two months ending February 
the value of exports was $762,325,000 
compared with $929,774,000 for the same 
two months of last year, while the value 
of imports for the two months ending 
February was $591,967,000 compared 
with $738,339,000 for the same two 
months of last year. ‘The excess of the 
value of exports over imports for the 
two months ending February this year 
was $170,358,000 compared with $191,- 
435,000 for the corresponding period 
ending February last year. 








Watchmaker Thwarts Robbery in 


San Francisco Jewelry Store 


San FRANcisco, March 13.—Aubert’s 
Diamond Palace, on Mission St., was 
the scene of a hold-up by three thugs 
yesterday morning at the hour when 
crowds were passing the store, on their 
way to business. The store is at a very 
busy corner, and the passersby saw a 
wild chase in which a number of shots 
were fired. 

Louis Aubert, proprietor of the store, 
had opened his safe in the morning and 
had taken out several trays of diamond 
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jewelry to place in the window and show- 
cases, when two men with guns entered. 
They ordered him to open the vault, but 
he refused. They then bound him and 
threatened him with death if he would 
not open the inner door of the vault. 

Alex Wind, the watchmaker, was in a 
rear room when the robbers held up the 
proprietor. Sensing that something was 
wrong, he turned in a burglar alarm. 
A third bandit, stationed in an auto- 
mobile at the curb, speeded away when 
he heard the alarm, without waiting for 
the gunmen whom he had driven to the 
store. One managed to jump into the 
auto, but the other had stopped to grab 
one of the trays of jewelry and, on his 
way out was intercepted by Attorney J. 
J. Paulsell who knocked the tray from 
his hand. The tray contained $1,500 
to $2,000 worth of jewelry. There was a 
scramble by members of the curious 
crowd to pick up the scattered gems and 
Mr. Aubert says that practically all the 
jewelry in the tray was recovered. 

Meanwhile the watchmaker had 
rushed out with Mr. Aubert’s pistol in 
pursuit of the third bandit, who took to 
his heels when the contents of the tray 
were scattered. The trio escaped after 
several shots were fired. 








Three Robbery Suspects Arrested in 
California 


Los ANGELES, March 13.—Following 
a two weeks’ investigation by detectives 
three alleged bandits were arrested 
yesterday and about $10,000 of the $17,- 
000 worth of rings, watches, necklaces 
and unset diamonds stolen from Peter 
Borisoff, 224 S. Western Ave., Feb. 27, 
were recovered. 

The trio gave their names as Clyde 
Atwood, Burbank; Dan Campbell, Bur- 
bank, and Jack C. Lackshan, the latter, 
according to the police, having served 
two terms in prison. Part of the loot 
recovered by the police and identified by 
Mr. Borisoff was found in the house in 
Burbank where the arrests took place. 

The alleged attempt of Lackshan to 
pawn some of the booty at pawnshops in 
surrounding cities led to his apprehen- 
sion. Atwood, it is said by the police, 
has confessed, admitting he drove the 
auto used by Campbell and Lackshan, 
for which he was given a part of the 
plunder. 








Collectors of Ming porcelain treasures 
are benefiting from the transfer to 
England from China of some of the very 
rare pieces in blue and white and five- 
color conceptions, the result of internal 
troubles in the celestial land. An ex- 
hibition of ancient Chinese vases and 
ornaments, decorated for the most part 
by phoenixes and five-claw dragons 
enameled in full and brilliant colors, is 
now being held in the metropolis. Some 
of the ewers and vases are from the col- 
lection of the deposed young emperor, 
formerly in the Imperial Porcelain 
Treasury. An outstanding piece is an 
ewer with spout and handle decorated 
with sprigs of blossom. 
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Alleged Check Swindler Arrested on 
Complaint of New York Jeweler 


The New York police have taken into 
custody a man who is charged with at- 
tempting to pass an alleged bogus check 
for $1,350 at the jewelry store of E. 
Frank, 269 Grand St. After waiving 
examination the prisoner is being held 
to await the action of the grand jury on 
charges of attempted grand larceny and 
forgery. 

The alleged swindler, it is charged, 
spent eight months in an endeavor to 
gain the confidence of Samuel Frank at 
the Frank store. During that time he 
made no purchases, but on March 11 
while the Frank brothers were out of 
the store, approached one of the sales- 
men and selected a diamond ring which 
he ordered to be sent to his office. The 
salesman, becoming suspicious when the 
man offered a check, communicated with 
his employer. 

Harry Frank, brother of Samuel 
Frank, together with the salesman, and 
Detective Kemp, of the Elizabeth St. 
station, went to the office building where 
the detective waited outside of the man’s 
office while the jeweler and the salesman 
went inside. The “prospective customer” 
refused to purchase the ring on learning 
that Mr. Frank intended to verify the 
check, and pretended to be highly in- 
sulted. Mr. Frank was obliged to take 
back the ring and return the check, but 
before doing this, he managed to ascer- 
tain that the check was drawn on the 
Empire Trust Co. of New York. After 
leaving the office Mr. Frank claimed he 
learned that the check was worthless. 
The man was arrested the following day 
after, it is charged, it was learned that 
a check he used for paying the rent on 
his office, which he had sublet from an- 
other firm, was found to be worthless. 








Jewelers Should Be Careful Before 
Hiring This Watchmaker 


Several jewelers in the metropolis 
have complained recently of being vic- 
timized by a watchmaker who, it is un- 
derstood, has gotten away with a num- 
ber of timepieces which were later found 











“in pawnshops. 

* One jeweler in Brooklyn stated that 
Whe young man, who is of German ex- 
“traction and makes a good appearance, 
orked for him for several months when 
ut was discovered that a number of time- 
Wieces were missing. When the watch 
Wepairer was asked about these time- 
leces he told his employer that he had 
aken them home to repair them. Re- 
tated requests for them brought forth 
ihe information that the watches had 
been pawned. The same watchmaker, 
t is claimed, worked a similar scheme on 
h up town New York jeweler. 

His usual method is to apply for a 
sition and after being hired usually 
MMakes a loan from his new employer. 
fhe Brooklyn jeweler, who discharged 
the watchmaker several months ago, is 
ill waiting for the return of $24 ad- 
nced to his workman. He is described 
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as about five feet, nine inches tall, weigh- 
ing about 135 pounds, and while appear- 
ing much younger is believed to be about 
35 years old. He has dark brown hair, 
a smooth complexion and talks with a 
slight German accent. 





Pa., Jewelers Hear Ad- 
by Trade Leaders 


READING, Pa., March 15.—The mem- 
bers of the Reading Jewelers’ Guild en- 
joyed a dinner one evening recently at 
the Elks’ Home in this city. President 
J. C. Mumma acted as toastmaster. 

The affair was something on the order 
of a ladies’ night, a number of wives and 
feminine friends of the members being 
guests. Besides the speechmaking the 
diners were accorded an evening of 
pleasant entertainment. 

The guests of the evening were P. J. 
Coffey, president of the National Jewel- 
ers’ Publicity Association, and F. J. 
Cooper, president of the Pennsylvania 
Retail Jewelers’ Association. Both 
guests delivered interesting addresses at 
the dinner. 

Mr. Cooper in his talk advocated hold- 
ing jewelry shows such as those con- 
ducted by the automobile, radio and 
other industries. “The modern way of 
doing business is to get people interested 
in our trade,” declared Mr. Cooper. 
“Other industries are spending hundreds 
of thousands of dollars, some a million, 
to get publicity. And that is what we 
should do. Spend more money on ad- 
vertising.”’ 
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Mr. Coffey’s address was in the form 


_ of an illustrated lecture in which he 


told “The Story of the Diamond.” 








Man Caught Fleeing with Rings from 
New York Jewelry Store Sent 
to Prison 


John C. Brent, who pleaded guilty to 
a charge of attempted larceny in the 
second degree, was sentenced by Judge 
Max Levine, Court of General Sessions, 
New York, last Thursday to one year in 
the Elmira reformatory. Brent was ar- 
rested Feb. 17 after an attempt to rob 
the jewelry store of Benedict Bros., 168 
Fulton St., New York, of a tray of dia- 
mond rings valued at $44,000. 

The thief, who later admitted himself 
to be a journalist, had won Mr. Bene- 
dict’s confidence and under the pretense 
of looking at an engagement ring, had 
snatched the tray and fled. He was 
caught by a flying tackle made by John 
Steer, office boy for Benedict Bros., who 
held him until Traffic Officer Charles 
Collins arrived and placed him under 
arrest. 


NEW ENTERPRISES 


Rex T. Kiess has purchased a jewelry 
store at Coldwater, Mich. 

The Modern Jewelry Store has been 
opened at 66 Broadway, Newport, R. I. 

A new store has been opened at 4th 
St., near Broadway, Louisville, Ky., by 
Robert L. Akers. 

Daniel S. Briggs has established a 
retail jewelry store in the Shreve build- 
ing, San Francisco, Cal. 

Welshmier & Sherrard will open a 
jewelry store April 1 on Pacific boule- 
vard, Huntington Park, Cal. 

F. H. Lammers, retail jeweler, Chris- 
ney, Ind., has opened a watch, clock and 
jewelry repair shop on Main St., that 
city. 

Carl S. Cuda, Philadelphia, Pa., will 
open a retail jewelry shop on the corner 
of Market St. and Diamond Square, that 
city, in the near future. 

A. Friedberg has opened a retail and 
wholesale jewelry establishment at 1022 
Sixth Ave., New York, where he is doing 
business as the Baldwin Jewelers, Inc. 


CONSULAR NOTES 


A concern in The Hague, Netherlands, 
is in the market for plated silverware. 
Those interested can secure further de- 
tails by writing the Bureau at Wash- 
ington, D. C., and referring to file No. 
44313. 




















* * * 


The Bureau of Foreign and Domestic 
Commerce reports that a Madrid, Spain, 
concern is seeking the agency for in- 
expensive jewelry. Additional details 
can be obtained by writing to the Bureau 
at Washington, D. C., and mentioning 
file No. 44277. 
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Purchasing Agents for the 
Jewelry Trade have opened 
their centrally located office in 
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Proposed Duty on Cheap Jewelry 





Senate Adopts Amendment of Senator Copeland Calling for 


80 Per Cent Tariff on Articles Valued Above 
20 Cents Per Dozen 


WASHINGTON, D. C., March 18.—The 
Senate has adopted the amendment of 
Senator Copeland of New York to the 
tariff bill providing a duty of 80 per 
cent on jewelry other than gold or plati- 
num valued above 20 cents per dozen 
pieces in place of a tariff of one cent 
each and in addition three-fifths cent per 
dozen for each cent the value exceeds 20 
cents per dozen and 50 per cent ad 
valorem. 

As the bill passed the Senate when it 
was working as a committee of the whole 
ithad been estimated that the combined 
specific and ad valorem rate on this 
cheap jewelry was about 110 per cent. 
The amendment adopted affects Par. 1527 
sub par. 2 only. The wording of the 
amendment as adopted follows: “All 
other, of whatever material composed, 
valued above 20 cents per dozen pieces, 
80 per cent ad valorem.” 

The amendment was adopted without 
arecord vote. 








Meet and Elect Officers 





Members of Jewelers Fraternal Association 
of New York Gather for Annual Session 


The Jewelers Fraternal Association 
of New York held its annual meeting 
lat Thursday afternoon at the head- 
quarters of the Jewelers 24 Karat Club 
of New York, 15 Maiden Lane. There 
were several brief reports submitted and 
officers were elected, followed by the 
transaction of routine business. 

President William G. Lenhart occupied 
the chair when the meeting opened 
shortly after 1.30 p. m. In his report 
to the members President Lenhart spoke 
briefly of the splendid cooperation and 
assistance rendered to him by the mem- 
bers during his term of office. He also 
called attention to the fact that. the 
Board of Governors had met monthly, 
and that the membership committee had 
also functioned efficiently. 

This was followed by a brief report 
made by Secretary-Treasurer W. N. Du- 
temple, who pointed out that the organ- 
ization is in excellent financial condition. 
The association lost three members by 
death during the year, one member re- 
signed, and another member was dropped 
for’ non-payment of his assessments. 
There were five new members elected, 
and nine new applications for member- 
ship are now on file awaiting action. 
Jerome Grant, speaking for the Board 
of Governors, reported on the activities 
for the year, while Theodore Coords 
submitted a brief report for the member- 
ship committee. While the members 
stood in silence President Lenhart read 
a list of the departed members. 





Those chosen to serve as officers in- 
clude: President Charles J. Tonry, vice- 
president Jerome Grant and secretary- 
treasurer W. N. Dutemple. Board of 
Governors to serve for two years, Theo- 
dore Coords and Alfred V. Ansel, and 
for one year, “Al” Betz. 

Under the head of new business it was 





CHARLES J. TONRY, PRESIDENT-ELECT 


ordered that a letter of thanks be sent 
to the 24 Karat Club for the use of its 
room, and also to change the form of 
the assessment notice which is now being 
sent to the members. The meeting came 
to a close shortly before 3 o’clock. 








BUSINESS RECORDS 





R. O. Winning, Beaver Dam, Wis., is 
reported to be in bankruptcy. 

Louis B. Feigelman, Los Angeles, Cal., 
is reported to be in bankruptcy. 

Samuel L. Tyler, Frederick, Md., is 
reported to be in bankruptcy. 

The Feigelman Jewelry Co., Los An- 
geles, Cal., conducted by Louis B. Feigel- 
man, is reported to be in bankruptcy. 

Maybelle Lagrenade, New Haven, 
Conn., has made an offer to creditors of 
20 cents on the dollar. 

The business of Henry Muench, At- 
lanta, Ga., is reported to be in bank- 
ruptcy. 

A voluntary petition in bankruptcy 
has been filed by Charles L. Robb, Cov- 
ington, Ind. 
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Earl L. Marshall, Boston, Mass., has 
filed a voluntary petition in bankruptcy 
with liabilities amounting to $7,603. 

An involuntary petition in bankruptcy 
has been filed against Simon M. Schairer, 
Detroit, Mich. 

An involuntary petition in bankruptcy 
has been filed against G. H. Huizinga & 
Co., Holland, Mich. 

Walter P. Andrews, North Emporia, 
Va., is offering 20 per cent on the dollar 
to creditors. 

The Hough-Keaton Jewelry Co., Boga- 
lusa, La., has filed a voluntary petition 
in bankruptcy. 

Jacob Beifeld, Philadelphia, Pa., is 
offering a settlement of 25 cents on the 
dollar. 

An involuntary petition in bankruptcy 
has been filed against the Thomson 
Jewelry & Optical Co., Henryetta, Okla. 

Bartholomew & Hartig, Terre Haute, 
Ind., have filed a voluntary petition in 
bankruptcy. 

Claude C. Ball has been appointed 
temporary receiver for the Scullian 
Jewelry Co., Providence, R. I. 

Harvey E. Burger, Seattle, Wash., is 
reported to ‘be in bankruptcy. Assets 
are given as $325 and liabilities $4,446. 

Ernest Mueller, Eureka, Cal., is offer- 
ing creditors 65 cents on the dollar. The 
assets amount to about $7,700 and the 
liabilities, $3,100. 

Block’s Jewelers, Detroit, Mich., has 
executed a trust mortgage. The assets 
were sold for $400 and the liabilities are 
estimated at about $4,000. 

William Garfinkel, Hartford, Conn., is 
offering a settlement of 30 cents on the 
dollar. His indebtedness is reported to 
be about $1,500. 

The Boston Refiners & Wholesale 
Jewelers, Detroit, Mich., are offering a 
cash settlement to creditors of 25 cents 
on the dollar. 

Horn & Co., Cincinnati, Ohio, are of- 
fering a settlement to creditors of 33 1/3 
cents on the dollar. Liabilities are 
given as $6,000. 

Sidney Abelson, conducting the Lloyd 
Jewelry Co., Chicago, has filed a volun- 
tary petition in bankruptcy. The assets 
are placed at $913 and the liabilities at 
$10,695. 

W. F. Sebel & Co., Inc., Indianapolis, 
Ind., have executed a deed of trust to 
John F. Boesinger of Indianapolis, Ind. 
Assets are given as $37,000, and liabili- 
ties approximately $30,000. 

The Goldman Ash Jewelry Co., Inc., 
Demopolis, Ala., is offering a 50 per cent 
settlement payable 20 per cent in cash, 
and 15 per cent on Jan. 31, 1931, and 
15 per cent Jan. 31, 1932. 

Roy Braunstein, Union City, N. J., 
is making an offer to creditors of 25 
per cent on the dollar, payable one-half 
in cash and the balance in notes matur- 
ing in six months. The liabilities amount 
to $3,000. 

O. Norman Medinger, Baltimore, Md., 
is offering a 40 per cent settlement to 
creditors, payable 10 per cent, in 30, 60, 
90 and 120 days. Statement as of Feb. 
17, showed assets of $19,324.02, and 
liabilities of $14,006. 





56 THE JEWELERS’ CIRCULAR March 20, 1939 





PURO ROROTO ROMO BORO OO OOOO EOE OOO OTE OM OOOO OOO a 


ne ie | AUIZIs 
AT THIS TIME [; “Yl 


" Ww 





wD 





SAWN GANG 


POAC 





EY) 
@NIVANI ANYON /@\baXs: 


URUROMOEO 
NiveX 


TOT 
vay 





ul 
or 


We Urge Dealers, Manufacturers and 
Retailers 


ee 00 —— <y) 


i Was f 


TORURE 
OD 


TOAMOVOnOuAmAm 


vax 


March 17th, 1930 
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Copyright 1929 


To Turn to Responsible 


LADPIDARIES 


for Advice and Service Regarding Recut- 
ting or Repolishing Such Stones in Their 
Stocks as Might Improve or Become 
Otherwise More Salable. 


‘‘ Scarface’’ Al Capone 
and Frank ‘‘Slippery’”’ 
Cline were released from 
prison. 
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Ten months ago these two 
notorious gangsters were 
sentenced to serve one year 
in Eastern Penitentiary for 
Carrying a gun. 
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When it becomes unlaw- 
ful to manufacture or 
sell firearms legitimate 
business will prosper and 
racketeering will cease. 
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Genuine Pearls Cultured 
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LOS ANGELES 





David Schwab, of La Salle Diamond 
Co., New York, is in the city calling on 
the trade. 

Miller, Fishman & Co., manufacturing 
platinum and gold jewelry, have opened 
a factory in Suite 715-A, Foreman build- 
ing, 7th and Hill Sts. 

S. Postil, owner of the Little Jewelry 
Shop, has removed from 903 S. Hill St., 
to 944 on the same thoroughfare, where 
he has more commodious quarters. 

J. F. Gallon, proprietor of the Art 
Plating Works, 416 E. 8th St., has re- 
cently returned from the East, where he 
went on a tour of the leading silver fac- 
tories. 

Chester Hansen, 4422 E. Slausson Ave., 
Maywood, has sold his stock and given 
up his business. He has entered the em- 
ploy of J. M. Forman, 424 S. Broadway, 
to do watch repairing. 

Mueller & Co., manufacturing jewel- 
ers, have opened a factory at 6362% Pa- 
cific Boulevard, Huntington Park, for the 
convenience of retail jewelers in that 
community and adjoining towns. 

Harry Jones, who broke a leg recently 
and was laid up for a considerable time, 


has fully recovered and is in the city in , 


the interests of his house, the Wadsworth 
Watch Case Co., San Francisco. 

Welshmier & Sherrard have leased a 
building on Pacific boulevard, Hunting- 
ton Park, where the firm will open a 
modern jewelry store about April 1. Mr. 
Welshmier is a local man and Mr. Sher- 
rard was formerly with a Pasadena jew- 
eler. 

Kenneth M. Cohen of the K. K. Crys- 
tral Co.. New York, and Irving Golden, 
of Silverman, Kohn & Wallenstein, New 
York, were recent callers on the trade. 
Both went north from Los Angeles, and 
stated they had found business condi- 
tions more encouraging than for several 
months. 

H. A. Wood, of Koke, Slaudt & Co., 
has left for a trip through the northern 
district of the Pacific Coast States. Fred 
Cannon, of the same house, has just re- 
turned from a successful trip through 
the South West territory. Both are op- 
timistic and report business as showing a 
slight improvement. 

A. W. Huggins, president of A. I. Hall 
& Son, Inc., accompanied by Mrs. Hug- 
gins, is in Los Angeles and southern Cal- 
ifornia for a few weeks. Mr. Huggins is 
making a good-will tour of the cities, 
calling on the patrons of his house. He 
will return to San Francisco, headquar- 
ters of the company, about April 1. 

The E. W. Reynolds Co., Metropolitan 
building, will stage its ninth annual 
spring jewelry show, beginning next 
Tuesday and lasting through to March 
23. Parlors A and B on the mezzanine 
floor of the Alexandria Hotel will be 
used for the display, which will include 
all the newer articles in the various lines 
of personal adornment and silver goods. 
Walter H. Butler, sales manager, assisted 
by the outside salesmen, will act as hosts 
to the visiting jewelers. 
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Among jewelers seen in the wholesale 
marts last week buying their spring 
stock were: G. R. Finley, Compton; A. 
J. Dutton, Anaheim; T. Stuart Lailey, El 
Monte; Glenn Averill, C. L. Runyon and 
D. Van Wart, Huntington Park; J. L. 
Rodgers, Pasadena; C. W. Clark, Chino; 
John Parker and J. R. Canady, Hunt- 
ington Beach; Walter Ziesche, Lompoc; 
Mrs. F. I. Hyde, Huntington Park; Glenn 
Box, Monrovia; Mrs. F. E. Stinson and 
C. W. Middleton, Pomona. 

Several diamond brokers who have 
been the victims of a man who purchased 
diamonds on “memo,” to the value of 
$19,000, and then had pawned the stones, 
playing the stock market with the pro- 
ceeds, are bemoaning their luck. They 
had the man arrested, but last week the 
court held that a civil case should have 
been brought, and the criminal cases 
were dismissed. Among the brokers vic- 
timized are Sam Hurwitz, A. Riskin, 
Moss Jewelry Co. and L. Pink. 

Members of the executive committee 
of the California Gold and Silversmiths 
Association met iast Thursday evening 
at the Alexandria Hotel and, after a 
tempting dinner, discussed arrangements 
and questions regarding the coming jew- 
elry trade show and pageant of jewels 
to be held next May at the Biltmore 
Hotel. Reports were heard from E. L. 
Allen, secretary, regarding manufactur- 
ers, jobbers and wholesalers displays. 
Committees were selected to look after 
the various angles of the exhibition. 








SAN FRANCISCO 





A. Birnbaum has moved from the 
fourth to the eighth floor of the Mutual 
building, 704 Market St. 

Fritz Barkan, diamond broker, 704 
Market St., recently, visited Sacramento 
and the San Joaquin Valley. 

Sam Kierski, manufacturers’ represen- 
tative, is in the East, visiting the fac- 
tories he represents on the Coast. 

Henry Jacobson of Jacobson Bros., 
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diamond dealers, is here from New York, 
visiting the trade. Robert Weber, repre- 
senting Schein & Engel Co., New York, 
is also here. 

Daniel S. Briggs is operating a retail 
jewelry store on the sixth floor of the 
Shreve building. He was formerly con- 
nected with Shreve & Co. and also with 
other local retail jewelry stores. 

H. F. Montana, manufacturing jewel- 
er, has* purchased the retail jewelry 
business of Henry De Maria, 360 Colum- 
bia Ave. Mr. De Maria is retiring, 
temporarily at least, in order to enjoy 
a rest. 

Antone Kerdell, who recently died at 
his home in Alameda, Cal., had worked 
for about 24 years for A. O. Gott, Ala- 
meda jeweler. At one time Mr. Kerdell 
was a manufacturing jeweler of San 
Francisco, one of the proprietors of the 
firm of Dunboe & Kerdell, and was well 
known in the Bay region. 

In recent issues of THE JEWELERS’ 
CIRCULAR there appeared notes stating 
that the Wildberg Bros. Smelting & Re- 
fining Co., San Francisco, had bought 
out Abbot Hanks, Inc., chemical engi- 
neers, 644 Sacramento St. Both these 
notes were in error and the facts as 
given out several days ago by the Wild- 
berg concern are as follows: The Wild- 
berg Bros. Smelting & Refining Co. pur- 
chased from Abbot A. Hanks, Inc., the 
goodwill and equipment of that portion 
of their business dealing with refining 
jewelers’ sweeps only. This was but a 
small portion of the total business of 
Abbot A. Hanks, Inc., which covers as- 
saying, general chemical work, sampling 
and engineering. There has been no con- 
solidation or absorption of the two firms 
as stated in this journal. 








ASSOCIATION NOTES 





The Georgia Retail Jewelers Associ- 
ation will hold its annual convention in 
Macon, April 24 and 25. 

* * oe 

At a recent meeting of the executive 
committee of the Texas-Louisiana Retail 
Jewelers’ Association, it was decided to 
hold the 1930 convention at the Hotel 


Baker, Dallas, Tex., on Monday and 
Tuesday, April 7 and 8. 
* * * 


The joint convention of the Oregon 
and Washington retail jewelers will be 
held in Portland, April 13, 14 and 15. In 
connection with the convention an at- 
tempt is being made to have a number 
of the leading jewelers and silverware 
manufacturers, as well as wholesalers 
put on an exhibit which will be open to 
the general public in addition to mem- 
bers of the trade. Those who are in- 
terested in placing an exhibit can com- 
municate with Tom Young, chairman of 
the exhibit committee, with Butterfield 
Bros., Portland, or with Edward N. 


Weinbaum, of the Portland Chamber of 
Commerce. 
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DIAMONDS 


* TRADE-MARKS REGISTERED 








STILL ON THE UP-SWING! 
4 HE demand for *Dirigem-Set Jewelry is rising 
daily. . . Reasons? 
color... Unusual hardness. . Unusual brilliance 


_..And (from dealers’ reports) unusual profits! 
Dirigem is a Nathan ) 


Ask your wholesaler. 


S. NATHAN & COMPANY, Inc. 


71-73 NASSAU STREET, NEW YORK 





Four big ones... Unusual 





% 


Synthetic. 












PEARLS = PRECIOUS STONES 









































FOR THE HAZARDS 
OF TRAVEL— 


that arise as soon as your customers 
leave your store. The risks of trans- 


porting valuable jewelry are many and 





constant, and your advice and assist- 


tance in insuring your clients’ pur- 
chases will be greatly appreciated as 
an added service. Ask your insurance 
broker or agent to apply to us for 


detailed information. 


Wm. H. McGee & Co., Ine. 


Underwriters 


11 South William Street 
New York City 


Insurance Exchange Bldg., « Chicago, Ill. 




















The Pelvedere 


{ FORTY EIGHTH STREET 
WEST of BROADWAY 


New Bork 





Within 5 Minutes of 51 Theatres but 
Removed from the Noise of Traffic. 





450 LARGE LIVABLE ROOMS 
With Bath and Kitchenette 

















$3 to $4 SINGLE 
$5 to $6 DOUBLE 


Ask Us About Our 
Advance Payment 
Plan or Cash Dis- 
counts. 
Courtesy, Comfort and 


Convenience at this 
Hotel. 


oe eee 
a ri ce 


CURTIS A HALE 
MANAGING DIRECTO 
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IN CELEBRATION OF OUR SQTH 
We Have | ANNIVERSARY 


Issued a 
Handsome 
Brochure— 


It Is 
Interest- 
ing 

and 
Useful 


to you 
upon 
request 


(Grand Prize— New York City San Francisco | it 
Paris) 542—5th: Ave. 140 Geary St. 


HAWKES 


T.G. HAWKES @ CO. CORNING, N. Y. 











> SS @—f- = = @ Ro 4. 


a. 









4 uv at 


March 20, 1930 


THE JEWELERS’ 





CIRCULAR 65 


What Other Jewelers Say 


Display and sales suggestions gathered while visiting retail merchants 
who conduct Gift Departments 


By HARRY R. TERHUNE 


Increasing Sales of Stemware 


ERE’S an idea to increase the call for stemware, as 

related by Fred W. Mahler, Raleigh, N. C. It must 
be good, as this store holds the record for selling more 
fine crystal parfait glasses than any other one store in the 
country, according to those who supply them. A very 
wonderful parfait recipe 
was obtained. Giving this 


look their best. Spending the best part of a day and 
an evening on a gratis job of this sort has been found 
to pay real dividends. It is therefore considered as first 
rate advertising. 

Sufficient time is spent with the bride in aiding her in 
the selection of her china, crystal and Sterling patterns 
so that they will harmonize. Of course, a complete 
permanent record is kept of 
everything purchased for 





to those people who would 
appreciate it is always good 
for an order for a couple of 
dozen glasses. 

One other secret of the 
marvelous showing this 
store has made in the sale 
of fine crystal, is that they 
carry only one exquisite 
pattern, but carry this in 
open stock in every possible 
kind of a glass, from the 
smallest liquor glass up to 
the State goblets. Consider 
this, fill-ins due to break- 
age during the course of a 


propriate name. 


CIRCULAR suggest? 





What Do You Suggest? 


It is obvious that when a nook or a section 
of a jewelry store is devoted to china, glass 
and kindred novelties, it should have an ap- 


the wedding. These records 
increase in value as the 
years go by, for through 
them, one is able to intelli- 
gently select a gift with the 
knowledge that it will be a 
needed article in the correct 
pattern. 


But what name best expresses such a sec- silt oil 
tion? “Gift Shop” smacks of “Tea Room” or 
“Beauty Shop.” Some think “Art Depart- 
ment” is so highbrow that it might keep away 
people having a modest sum to spend. 

What do the readers of THE JEWELERS’ 


Men’s Gift Room Proves 
Profitable 
OMETHING different 
in jewelry stores hav- 
ing gift sections is found in 
Dave C. Bone store, 
Wichita, Kan. It is a room 








year, will equal the sales of 
complete sets. That surely 
isa convincing argument for a representative open stock. 


* * * 


Selling Crystal, China and Sterling 


ERHAPS this bit of extra service may give an ink- 

ling as to why the Schiffman Jewelry Co., Greens- 
boro, N. C., does such a crystal, china and Sterling busi- 
ness. It surely offers a new thought as to how a jeweler 
tan get on intimate terms with his trade, together with 
what bridal presents are received at big weddings. 

For some time it has been a standing offer of this fine 
jewelry store that the services of one of the firm or one 
of the older employes, are available to brides-to-be for 
the purpose of arranging their wedding gifts. As is well 
known, beautiful gifts are not as attractive unless they 
are displayed so that the good qualities are brought out. 
This is a hopeless job to one untrained. Consequently 
the distracted mother welcomes the offer of one in whom 
the has implicit confidence, as to honesty and ability. 

A big wedding with its thousand or more gifts, re- 
Mires considerable manual and mental labor as well as 
expert taste in arranging the articles so that they will 





in the rear of the store 
labelled, “Men’s Gift 
Room.” This special room has a complete assortment of 
gifts suitable for men. Most gifts for men are bought 
by women, but once in a while a man comes in to buy for 
a friend. It goes without saying that this special room 
helps the women shoppers to solve their gift problems. 

The outstanding feature of this store is a special dis- 
play gift fixture, which was made according to Mr. Bone’s 
ideas and order. This fixture which occupies the center 
of one side of the store, is some 7 ft. high and 8 ft. long. 
Above the wide center shelf are 37 small shelves or 
brackets set at different angles. These small shelves 
are just large enough to hold one item, such as a pitcher 
or a pair of candlesticks. 

It is found best here to group articles by prices. A 
table at $5, one at $2.50 and a grouping at $1 are the 
most active. There is also a 50 cent table, but this is 
made up of the slow moving items from the other tables. 
Both the customer’s and the salespeople’s time is saved 
when gift items are grouped according to price, Mr. Bone 
believes. 

Operating a gift department in a jewelry store calls 

(Continued on page 88) 
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Unexcelled In Quality 
The Last Word in Style 
Of Exceptional Value 


No. 4416 
The Queens Rose 
— ON IVORY — 
Open Stock Dinnerware 
OR SHORT LINE 


& Stocked in New York for 
PRa(T. Immediate Delivery 


BAVARIA Inquiries Solicited 
TIRSCHENREUTH 


PAUL A. STRAUB & CO. 


105-107 FIFTH AVENUE 
AT 18th STREET NEW YORK 











No. D06102 SC  —— | No. D06102 


sINCH ## q 8-INCH 
CANDLE. yes 7 CANDLE. 


No. C05571. CENTREPIECE, GILT NET AND SUB NET, (Diameter 12 in.) 
Butler Finish. Electro Plated on Nickel Silver. 


Manufacturers of 


Pewter, Cut and Engraved The Pairpoint Corporation 
Silver Plated Ware, Crystal Glass, ew Bedford, Mass. 


Metal Electroliers, Fancy Colored 43-47 West 23rd St., - . New York City 


228 Coristine Building, St. Nicholas St., Montreal, Can. 


Decorated Glass Shades, Blown Glass 180 Post St. é Sen Francie 
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Illustrations of high 
class china dinnerware 
particularly adapted to 
a jewelers’ stock 


EWELERS nearly all carry silver tableware, it is 

part of their legitimate stock, but no more ap- 

propriate than fine china and glass. In fact, 
jewelers who neglect these very important table ap- 
pointments are throwing away good profits. 

Silverware, glassware and chinaware are all necessi- 
ties for the table. In table decoration harmony should 
be the dominant note, either in color, motif of design 
or shapes, or maybe along the lines of certain period 
decorations. 

There are very beautiful creations in silverware but 
none more artistic than the chinaware prepared by pot- 
ters whose business dates back hundreds of years. Ser- 
vice plates bear decorations that are executed by artists 
of note; whole sets of dinnerware have been handed 
down from generation to generation as highly prized 
heirlooms. 





Service plates of ex- 
quisite decorations. 
The tea pot, cup and 
saucer and cream-soup 


THE JEWELERS’ 


Quality Chinaware 
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Essential 
to a Jeweler’s Stock 





The making of such ware is no lost art. It is made 
today in equally fine texture and ornamentation. Sets 
purchased today by china lovers will be carefully pre- 
served for their descendants. 

The business that a jeweler can command in china 
and glass from his silverware customers should be de- 
veloped. The profits at the end of the year will aston- 
ish him if he approaches each purchaser of flat and 
hollowware. Of course he should display a few well 
chosen patterns of china and crystal stemware that 
harmonize with one another as well as with his silver- 


ware. 

A crest or coat of arms may be applied to any china, 
glass or silverware. It may be worked in gold on the 
china, gold or engraved on the glass, and, of course, 
engraved on the silver. Such orders show a very ex- 
cellent profit indeed. 


cups show some of the 
prevailing shapes in 
high class dinnerware 











a 


No. 3192—Ash Tray 
No. 3193—Cigar Jar 


New York Salesroom 
Philip E. Ebb 


Room 516 
Fifth Ave. Bldg. 
New York, N. Y. 


%, 


.THE JEWELERS’ 


No. 3103 Bowl 
Diam. 8” Height 3%” 








Solid Pewter Tea Service 
No. 3200/3156 
Sugar and Creamer with Tray 


Length 7%", Width 4%", Height 3” 


Solid Pewter and Ebony Glass 


Smokers’ Articles 


No. 3182—Tobacco Jar 
No. 3185—Cigarette Jar 


Pacific Coast Salesrooms 
Sunderland & Miller, Inc. 


807 Title Guarartee Bldg. 153 Kearney St. 
200 W. Sth Street San Francisco, 
Les Angeles, Cal. Cal. 











M. W. CARR & COMPANY, INC. 


Manufacturers Since 1869 


West Somerville Massachusetts 
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A Wealth 
of Beauty 


is in this line 
of decorated 
stemware 


“Gold decoration 
on a background 


0 
Ritz Blue— 
Truly Bohemian, 


The same decoration 


Ruby Glass 


approaches the deli: 
cate productions of 
Venice. When ap- 
plied to Ruby the 
decoration is known 
as “Venetian.” 


MORGANTOWN GLASS WORKS 
(Formerly Economy Glass Co.) W.V 
* a. 


Morgantown - . - 
Our representatives cover the country. 
































$3.60 Doz. 
Net 


“HAPPY HOUR” 


THESE ARE ONLY TWO OF OUR 

MANY POPULAR HIGHBALLS AND 

COCKTAILS. THERE ARE OTHERS 

WITH FOOTBALL PLAYERS, ROOST- 

ERS, DOGS AND ASSORTED ANI- 
MALS. 


SEND FOR ILLUSTRATED LEAFLETS 
Manufactured, Imported and Stocked by 


F.PAVEL & CO. 


13 West 371th St. 
Re oe cK 


Teleph Wi in 8791 
Own Glass Works: Bor-Haida, Czechoslovakia. 


$7.00 Doz. 
Net 








= 
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Classware Important Merchandise 
for Retail 
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n 
’ Jewelers 
nh 
F any jeweler had any doubt about the 
= wonderful glassware prepared by manufac- 
turers for high class trade those who went 
8 to the Pittsburgh Glass and China Show were 
| immediately reassured, for never were more 
eli- attractive and refined lines offered the trade 
of than those presented this year. 
ap- Crystal purity of glass was the imminent 
the note with most artistically conceived stone and 
wn 


copper wheel engravings. This is what is 
popularly known as “Rock Crystal.” 



























Among the outstanding colors were rich 
royal blues and ruby reds. These colors in cen- 
terpieces, vases, bowls and stemware were in 
Ja. marked contrast to the pure clear glass. Examples of 
aie Black glass is to be strongly featured this high class 
year. The black feet and stems on a table set rock crystal 
of this ware stand out against the white glassware 
damask table cloth very sharply and the effect 
is not only pleasing but distinctly different. 
One such line had a center core of black 
§ glass in the stems and those when twisted into 
L spiral form create a most novel yet striking 
I effect. Marked contrasts are apparent in these new lines able in store window decorations showing diamond and 
and the designers have kept before them all the time the platinum jewelry. 
fact that the market in glassware, as in all other house- Yet strange as it may seem all the best work in glass- 
hold furnishings, is largely dominated by the desire for ware is hand done of necessity while in other lines ma- 
things that emphasize this machine age. It is notice- chinery is replacing manual art. 






The exquisite engravings are applied by 
artisans of the highest type and the difficulty 
is, in this branch of industrial art, to find 
enough men with the highly developed skill 
and the artistic temperament that is an essen- 
tial part of their equipment. 

There are such concerns in the United 
States who have assembled under one roof just 
such men who are not only capable of this 
high class of workmanship, but men who take 
a pride in the whole establishment, feeling as 
much responsibility for the success and good 
name of their employers as though they were 
partners. 


























An exhibition of Royal Doulton English 
bone china will be opened today (Thursday) 
at the establishment of the Holland Jewelry 
Co., San Angelo, Tex. The exhibit will con- 
tinue on Friday and Saturday. 













Reproductions of “Old Singing” Waterford 
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This stunning lamp, which I 
saw the other day, is im- 
ported from France. It is 
made entirely of glass, the 
base being in one piece which 
extends all the way up, and 
the shade, which is also of 
frosted glass like the base, 
rests on an adaptor which 
fits into the base. This adap- 


tor is lighted above and be- 


low so that a soft glow comes 


through the shade or through 
the body of the lamp below it. By tha 


It retails for $18.50 


ITH the Spring season now upon us in earnest, 

the retail jeweler should put himself in a posi- 
tion to reap the benefits accruing thereform. This 
new bright and gay season opens up so many possi- 
bilities and every advantage offered should be 
seized upon. 


With the approach of balmy 
weather, the young man’s 
fancy, and the older man’s, 
too, for that matter, seri- 
ously turns to thoughts of 
golf, and nothing can be 
more appropriate for this 
outdoor fiend than the cigar- 


As nature adorns herself afresh with new foliage 
and blooms, so do the man and woman on the street 


ette lighter shown herewith. 

The ball is exactly the same 

size as a real golf ball. and 

the lighter arrangement 

works perfectly. It is easily 

filled by opening the top half 
and retails for $4 


feel that they, too, should refresh themselves or 
their friends with some memento. For instance, 
the season of June brides, which the jeweler well 
knows should be profitable to him, can be made 
more remunerative by the showing of gifts. 


While we grant that many of the bride’s presents 
must be, in the nature of the relationship between 
her and the donor, of considerable value, there are 
many of those who are called upon to give gifts 
which need not necessarily be so expensive. While 
the jeweler can cater to the wants of those seeking 
high-priced merchandise, a selection of gifts will help 
the person seeking less costly items. 


To vary the monotony 
of bridal gifts and to 
give:her a sense of the 
fitness of things, I! 
should imagine that 
the bride would quite 
enjoy a pair of these 
charming _ silhouettes, 
which will blend in 
beautifully in some lit- 
tle nook in her home. 
They sell for $2 each 


For the more _ pretentious 
home I feel that this double 


One of these items is a hat 
stand upon which the woman 
can perch her hat, and if 
necessary brush it with the 
removable brush which forms 
the top of the stand. It 
sells for $1.80. The vanity 
case in brocade retails for 
$7.50 complete 


With thoughts of either the 
new as well as the estab- 
lished home in mind I would 
like to mention this delight- 
ful little pottery basket. It 
sells for $5 and comes in a 
two-color combination of blue 
and gray with a red mottled 
design 


branch candlestick would 
certainly be well received. 
It is hand hammered in im- 
ported Danish art pewter 
and comes in bright or satm 
finish. It is decidedly hand- 
some and sells at $44 a pair 
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Besides this there are innumerable other occa- 
sions upon which presents are necessary, and it is 
with this idea in mind that | am illustrating and 
describing a few of the items which are really new in 
the field, on these pages. 


Any jeweler can logically carry any of the items 
shown here and he will find that they will not only 
sell of themselves, but will help to dispose of his 
regular merchandise as well. He must bear in 
mind that he is not only there to retail the mer- 
chandise he has, but to aid and assist in an advisory 
capacity with suggestions of other objects. 


It is entirely within the bounds of possibilities 
that any person who buys jewelry is a potential 
purchaser of less costly but nevertheless very 
interesting gift merchandise. It is for this purpose 
that I have presented these lovely little items and 
would be glad to welcome any questions that may 
arise in your mind or give any suggestions for the 
establishment or conduct of a gift section. 


For those who may not like 
pottery or find the basket al- 
ready described as too up-to- 
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As a distinct departure from 
the somewhat conventional 
lamp on the opposite corner, 
this “College Widow” head 
with the silk ribbon shade is 
particularly appropriate and 
will fit equally well in a man’s 
den or a woman’s home. The 
cast metal base is of ivory 
enamel with ruby red lips to 
relieve the whiteness. and a 
red shade to match. The 
dreamy expression on the 
face has been particularly 
well carried out by the artist, 
who is well known. This 
handsome piece retails for 
$21.50 complete with shade 
and wiring 


For the woman who carries 
expensive handbags and finds 
that she is spending consid- 
erable money on them, it will 
be a relief for her to pick up 
a shopping bag which is at 
once inexpensive and yet de- 
lightful to look at. The one 
shown here is made of a 
multi-colored tweed fabric 
and sports a black enamel 
frame. It has a conveniert 
double handle and is lined 
beautifully in satin. It is a 
good buy at $5 


For those like myself who 
have not the patience to buy 
a cactus and wait what 
seems years for it to grow, 
they will be delighted to 
know that they can buy an ar- 
ificial cactus plant which will 
never require any attention. 
The plant itself measures 17 
inches high and is particu- 
larly attractive as a center- 
piece in the mirrored glass 
jardiniere resting on a mir- 
ror plaque which is 12 inches 
in diameter. It retails at $5 





date, here is a dainty little 
Tole bowl with hand painted 
flowered decorations in colors 
of beautiful antique with a 
soft tan background. It 
makes a particularly appro- 
priate fruit dish for the side- 
board or serving table. It 
retails at $13 


For the woman who prefers 
the mystic Oriental atmos- 
phere, here is the sweetest 
little tea kettle ever. The de- 
sign is hand etched on copper 
and both the design and 
shape are decidedly Chinese. 
To overcome the danger of 
tannin, it is lined with pew- 
ter, and can be had for $5.50 





These cigarette boxes 
are always useful and 
will always be_ wel- 
come. They are attrac- 
tively decorated and re- 
tail from $2.50 to $6 
each 
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GLAS SWARE for your table 


ASHTRAYS of fine glassware by Heisey, in clear 

fpr or delicate colors, are pleasing items well 
worthy of your display. 
ning at the top, No. 364, No. 1201 and No. 1184. 
Flower bowls, candlesticks and complete table ser- 
vices are also included in the superb Heisey line. 


A. H. HEISEY & CO., Newark, Ohio 


Those illustrated are, begin- 
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EASTER] 
(APRIL 20th) | 
is a 
Real Selling 
Event 
for the 
Progressive 
Jeweler 


Here, combined with the 
Easter appeal of flowers, 
is a gift that will last to 
bloom the year around. 
































No. 2000 at $12.00 Ra os, 
“Jardiniere’’ 12” high, 
wide. ‘‘Reflector” 6” 4 
Tulips of natural loveliness and made of silk are set 
in a mirrored jardiniere with a reflector base, backed 
with felt. Packed one set complete to a box and in 
a variety of colors. 


We carry a complete line of reflectors in assorted 
shapes and modernistic colors in sizes from 6 to 20 
inches. Order from your jobber or write us direct. 
Samples sent upon receipt of $1.00. Orders filled 
promptly. 


NATHAN A. KRISCHER 
7 E. 17th St. New York City 






































PHOTO PORTFOLIOS 


That Will Appeal 
to Your Customers 


AN IDEAL 


GIFT NUMBER 
in All Colors and 
Various Sizes 


10x12, 12x15, 14x17 


Also Made Up in 
Special Sizes to suit 
the demand of your 
clients. 


Also 
Desk Sets, Waste Baskets, Letter Trays, Port- 
folios, Photo Albums, Book Ends, Jewel Boxes, 
Poker and Bridge Sets, Humidors, Cigar and 
Cigarette Boxes, Photo Frames, Dictionaries, 
Photo Boxes and Telephone Book Covers. 
FOLDING TRAVELING CLOCK CASES ANY SIZE 
Send for Illustrated Catalogue. Write Dept. J 


FLORENTINE CRAFT CO. 
54 W. 21st STREET NEW YORK 








WELL CUT STEM WARE 


American Beauty 
decoration with 
green stems and 
feet. Beautiful de- 
signs in goblets, 
champagnes, wines, 
cocktails and sher- 
bets of grace and 
distinction. 

$4.75 per dozen. 


EBENEZER CUT GLASS CO. 
Ebenezer New York 














AVE YOU ANY MERCHANDISE 
you want to convert into cash or into good receivables? 
CONSULT 


RUDOLPH SCHWEIGER, Broker 
48 W. 48th St., New York Tel. Bryant 6776 
RAAAAAALALAA * AAAAAAAAA 
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PRACTICAL. COURSE IN ADJUSTING 


Price $1.50 





JEWELERS PUBLISHING CORPORATION, 
239 West 39th St., New York 
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NEW YORK NOTES 





Arthur Bergman has severed his con- 
nections with the Swiss Radium & Dial 
Painting Co., Inc. 

Louis Rocco, jeweler of Woodside, 
L. I., has leased a store in the Central 
Terminal building, Roosevelt Ave., Flush- 
ing, N. Y. 

Maison Behar, importer of marcasite 
and real stone jewelry, is now located in 
attractive new quarters in Room 1909 
at 303 Fifth Ave. 

Sobel & Kaleko, diamond cutters and 
importers, now at 68 Nassau St., will 
move to the 10th floor of 71 Nassau St., 
on or about April 15. 

William Loeb, diamond importer, for- 
merly located at 516 Fifth Ave., has 
moved to new and more attractive quar- 
ters at 580 Fifth Ave. 

Nathan Goldberg, manufacturing 
jeweler, formerly at 121 Canal St., is 
now occupying larger quarters in Rooms 
421 and 422 at 106 Fulton St. 


Arthur C. McGie, New York represen- 
tative for Sykes & Strandberg, is leav- 
ing today (Thursday) for a six weeks’ 
trip through the Middle West and South. 

Barnett Daniel & Co., manufacturers 
of jewelry and novelties are now located 
at 330 Fifth Ave. This firm has occu- 
pied quarters on Maiden Lane since 1892. 

A meeting of the members of 
the Jewelers’ 24 Karat Club of New 
York was scheduled to be held yester- 
day (Wednesday) in the club room, 15 
Maiden Lane. 


Harry Goldstone, manufacturer, 48 W. 
48th St., has leased a store at Hemp- 
stead, N. Y., and will open a cash and 
credit jewelry establishment at that loca- 
tion about May 1. 

Among the callers at the offices of THE 
JEWELERS’ CIRCULAR this week was R. 
L. Meyer, general manager of the Caro- 
linas’ Manufacturing Jewelers, Inc., 
Greensboro, N. C. 

A. Freidberg, formerly with Peter 
Korn & Son, has opened a retail and 
wholesale jewelry establishment at 1022 
Sixth Ave., where he is trading as the 
Baldwin Jewelers, Inc. 

Rothstein Bros., Inc., diamond dealers, 
Seattle, Wash., recently opened a New 
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York office, in Room 1603, at 2 W. 46th 
St. Meyer Rothstein and Henry Roth- 
krug are in charge. 

Herman Schneider of Schneider & 
Friedman, 92 Canal St., announces the 
wedding of his daughter, Helen, to Irving 
Bass, this city. The ceremony will take 
place at the Hotel McAlpin March 22. 

Rothman & Baden, manufacturing 
jewelers, formerly situated at 121 Canal 
St., have moved to new and more com- 
modious quarters at 66 Nassau St., 





where they are installing modern fix- 
tures and machinery. 

The annual meeting of the Maiden 
Lane Historical Society is scheduled to 
be held today, (Thursday), in the club- 
room of the 24 Karat Club, 15 Maiden 
Lane. At this meeting, the annual elec- 
tion of officers will take place. 

Leonard Shiman, representing the 
Shiman Mfg. Co., Inc., 15 Maiden Lane, 
left last Tuesday for ah extended busi- 
ness trip through the South, Middle 
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West and the Pacific Coast territories. 
He will return about June 1. 

Nat R. Hirschhorn, traveling repre- 
sentative for J. Gottlieb, Swiss watch 
importer, 66 Nassau St., is expected to 
return to New York on about May 1, 
from the Middle West where he finds 
optimism for the future among jewelers. 

P. J. Coffey, president of the National 
Jewelers Publicity Association, will de- 
liver an illustrated lecture at 2 p. m. 
today (Thursday) in the directors’ room 
of the National Jewelers Board of Trade, 
22 W. 48th St. Mr. Coffey will take as 
his subject, “The Story of the Diamond.” 

Dominick Messina, accused of robbing 
the Lussac Watch Co., 12 John St., of 
watches valued at $1,000, appeared be- 
fore Judge Herman J. Reit for a prelimi- 
nary hearing in the magistrate’s court 
last Friday. Messina pleaded not guilty 
and is being held for the grand jury. 
There was no bail fixed. 

Joseph D. Little, manager of the Sterl- 
ing Silver Galleries of the International 
Silver Co., entertained the sales force of 
the Maiden Lane branch of that com- 
pany at dinner at Ye Pegg Woffington 
Coffee House, 14 E. 50th St., last Friday 
evening. After the dinner Mr. Little gave 
a talk on “Silver, Antique and Modern.” 
There were 20 guests present. 

The following New York firms iden- 
tified with the jewelry trade were re- 
cently granted charters of incorporation 
at Albany: Harry Shapiro, Henry Soch- 
ard, Inc., the B. & L. Watch & Jewelry 
Co., the Rogilbro Corp., the Wesper 
Sales Co., Henry Agate, the Arthur 
Heine Jewelry Co., Bronx, and the 
Brazilian Onyx Co., novelties, Brooklyn. 

Aisenstein-Woronock & Sons, Inc., are 
notifying the trade that they are dis- 
continuing their long established store on 
the East Side section of this city, located 
at 20 Eldridge St. After April 1 the 
concern’s business will be concentrated 
at the enlarged quarters of Aisenstein- 
Woronock & Sons, Inc., on the 15th floor 
of the Empire Trust building, 580 Fifth 
Ave. 

The executive committee of the Jewel- 
ers Security Alliance met last Friday 
at the organization’s headquarters, 15 
Maiden Lane, and after accepting 23 
new members in Class B and transfer- 
ring two Class A members to Class B, 
ordered the payment of 10 rewards to 
persons responsible for the apprehension 
and prosecution of criminals who 
operated against members. 

The Jewelry Crafts Association will 
hold its annual meeting and monthly 
luncheon, on Wednesday, March 26, at 
12.30 o’clock in the Cave Room at the 





(Continued on page 75) 
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Capital, Surplus and 


CH ATH AM Over One Hundred Years the Jewelers’ Bank 


om. 8 A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account ‘here and are among our best friends today. 


09000000 


We Welcome New —_—e 


Main Office—149 Broadway 
Undivided Profits over Branches—Battery to the Bronx 





Twenty-five 
Million Dollars 


Resources Over a Quarter of a Billion Dollars 











+ 
| A few choice offices in 


Maiden Lane 
for RENT 


EWELRY retailers and jobbers will 
find these an attractive group of 
offices—for the small one-man business 
or larger organizations—all with ex- 


entirely renovated and refinished—2nd 
to 20th floors. A splendid building, 
maintained at the highest standard of 
114 to cleanliness. Really excellent service. 

1940 No manufacturing. Rents surprising- 


Sq. Ft. ly low. 


Occupancy Now. Investigate! 


SILVERSMITHS’ BUILDING 
17 Maiden Lane 


Charles F. Noyes Company, Inc. 
225 Broadway BARclay 2000 
or Room 501 on premises 








cellent light and ventilation—all being. 














Watchmakers, 
ATTENTION! 


Would you like to have a complete course in 
ADJUSTING by an authority in this inter- 
esting subject? Theo. Gribi gives an ex- 
haustive treatment of the governing laws and 
the most practical methods in his book, 
“PRACTICAL COURSE IN ADJUST- 
ING.” Over 200 pages including many plates, 
tables, and charts. Invaluable information. A 
complete coverage of the subject by a master 
workman—practical rather than purely tech- 
nical. 


Convenient size, nicely bound. Price only 
$1-50. Order a copy today from— 


THE JEWELERS’ CIRCULAR 
239 West 39th Street 
NEW YORK N. Y. 











Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 


81 Fulton Street, New York 
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Lobster-Oyster & Chop House, 156 W. 
45th St. The speaker at the luncheon 
will be Robert B. Steele, whose subject 
will be “What is the Matter with the 
Jewelry Business?” At the annual meet- 
ing, officers and seven directors will be 
elected followed by the selection of a 
nominating committee to serve for 1930. 
Reports will also be made by the presi- 
dent, secretary and _ treasurer. An 
amendment to the constitution and by- 
laws will be voted upon. Members should 
make reservations immediately by com- 
municating with Arthur Essing, secre- 
tary, 48 W. 48th St. 

After April 1 Reubenfeld & Guterding, 
manufacturing jewelers, 49 Maiden 
Lane, will be located in new quarters in 
Room 93 at 35 Maiden Lane. 


Robert Shuttles, of Shuttles Bros., & 
Lewis, Inc., Dallas, Tex., arrived in New 
York last Tuesday morning by airplane 
on a special business trip to this city. 
The trip took 22% hours. 

Irving Dinhofer, of Kahn & Dinhofer, 
diamond importers, 44 W. 48th St., re- 
cently returned from a buying trip to 
the markets of Antwerp and France. He 
came back on the Bremen. 

James Buckley, traveling representa- 
tive of the export division of the Inter- 
national Silver Co., arrived in this city 
last Monday morning after an extensive 
business trip through Central America. 

David Belais, of David Belais & Co., 
has been appointed chairman of the 
Jewelry Division for the annual mainte- 
nance appeal of the Salvation Army. 
The Army this year is appealing for 
$525,000 with which to support its 52 
institutions. The appeal will be con- 
centrated in the period from April 28 
to May 12. Colonel Cornelius W. Wick- 
ersham, with headquarters at 152 W. 
42nd St., is general chairman of the 
maintenance appeal. 

David Wein, jeweler, 74 Lafayette St., 
was blackjacked and robbed of set and 
unset diamonds valued at $1,000, while 
returning to his home at 1985 E. Seventh 
St., Brooklyn, one night recently. Mr. 
Wein said in a report at the Ave. U 
Precinct police station that the thief 
sprang from behind a tree and beat him 
into insensibility, striking him even after 
he had taken the wallet containing the 
diamonds. The jeweler, who is 61 years 
old, suffered a fractured ankle and was 
badly bruised about the head. The loss 
was covered by insurance. 

The Brooklyn Retail Jewelers Associ- 
ation held one of the best attended meet- 
ings in its history last Thursday evening 
in the Johnston building, on Nevins St. 
Approximately 50 members were present 
to hear several interesting reports and 
to discuss several subjects of importance. 
Just what part the Brooklyn jewelers 
will take in greeting and entertaining 
the visiting delegates to the National 
convention to be held in this city next 
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September was discussed with National 
Secretary Evans. The new auction ordi- 
nance for New York city and Brooklyn 
was discussed and today, Thursday, a 
delegation of jewelers will meet with 
Joseph McKee, president of the Board 
of Aldermen, to make suggestions and 
recommendations. The Brooklyn associ- 
ation will also make a drive for new 
members. A testimonial dinner will be 
tendered soon by the Brooklyn associ- 
ation to Charles T. Evans, secretary of 
the A. N. R. J. A. and to William Wag- 
ner for their assistance to the organiza- 
tion. 








New Officers Chosen 


Members of Maiden Lane Outing Club Hear 
Plans for Summer Event at Annual 
Meeting in New York 





New officers were elected last Friday 
afternoon at the annual meeting of the 
Maiden Lane Outing Club held in the 
club room of the Jewelers 24 Karat Club, 
15 Maiden Lane. Aside from choosing 
officers, the members also listened to a 





LEO LEDDY, PRESIDENT-ELECT 


number of interesting reports and trans- 
acted routine business. 

The meeting was presided over by 
President George Frey, who after calling 
for order read his annual report. This 
was followed by the report of “Bill” 
Peck, chairman of the summer outing 
committee who repeated what he had 
stated at the recent winter frolic, that 
the outing would be held on Saturday, 
June 2, on Staten Island. 

While the members stood with heads 
bowed the names of the departed mem- 
bers were read after which John Wirth 
as chairman of the nominating commit- 
tee submitted his report. All the candi- 
dates named by the committee were 
elected, they being, Leo Leddy, president; 
Harry Anderson, vice-president, and 
Jerome L. Grant, secretary and treas- 
urer, (reelected). 
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At the suggestion of William J. Ward, 
one of the founders of the organization, 
the newly elected president was em- 
powered to appoint a committee of three 
to gather the photographs taken at pre- 
vious outings. It is planned to preserve 
this collection as part of the organiza- 
tion’s records. 

A letter of thanks was ordered sent to 
the Jewelers 24 Karat Club thanking 
it for the use of its meeting and after 
Max Z. Stein paid a glowing tribute to 
retiring President George Frey for the 
capable manner in which he handled the 
affairs of the organization during his 
tenure of office, the meeting came to a 
close. 
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Out of respect to the memory of Wil- 
liam Howard Taft, jewelry stores of this 
city were closed half a day last week. 


Charles E. Berry, Sr., is retiring from 
the jewelry business and the active man- 
agement of Berry & Co., 610 13th St., 
N. W., will be taken over by his son, 
Charles E. Berry, Jr. 


The Jewelers Duckpin League has 
planned a double tournament for April 
11. The second annual banquet is to be 
held at the Raleigh Hotel April 12. A 
large attendance is expected and at least 
28 members of the Baltimore League will 
be guests. 


A lecture will be delivered under the 
auspices of the Junior League of Wash- 
ington at the Willard Hotel, this city, 
March 31, by Joseph D. Littie, manager 
of the Sterling Silver Galleries, Interna- 
tional Silver Co., New York. He will 
take as his subject “Modern and Period 
Silver.” 


Harris & Shafer have on exhibition 
a large cup called the Randall Trophy. 
The engraving was done by August C. 
Habicht of this city and the decoration 
is a replica of the border of a firemen’s 
certificate of the volunteer fire depart- 
ment of the City of New York dated 
March 25, 1805. 

Arthur J. Sundlun, president of the 
Maryland, Delaware and District of 
Columbia Jewelers Association, has sent 
letters to the members informing them of 
the appointment of C. Howard Milliken 
of Baltimore as general chairman for the 
convention. Mr. Milliken is a past pres- 
ident of the association. 


The test campaign sponsored by the 
Sterling Silversmiths Guild of America 
is rapidly getting under way. Mrs. 
Stuart Northrop is to reach the women 
of this city over the radio, before schools, 
clubs, and _ societies. Miss Corinne 
Frazier, formerly reporter and feature 
writer of the Washington Star, is assist- 
ing Mrs. Northrop with this work. 
Every Wednesday at 11.15 a. m. Mrs. 
Northrop will talk to Washington house- 
wives over station WMAL. Last week 
her subject was “Flatware,” and her 
clever human interest silver stories are 
already attracting widespread notice. 





ATTLEBOROS 





The A. L. Lindroth Co. is moving from 
the Company Shops building, 82 Elm St., 
North Attleboro, to the Riley, French 
building, 126 Broad St. 

Arrangements have been made by the 
L. G. Balfour Co. to entertain its em- 
ployes in Brownell Hall on the evening 
of March 24 when service medals, in- 
dicating the number of years that each 
person has served the concern, ranging 
from one to 15 years, will be presented. 
It will be the first affair of its kind in 
the history of this concern and will be 
attended by more than 400 men and 
women. 

The fourth annual banquet of the R. 
F. Simmons Co. “family,” which includes 
upwards of 200 workers in the factory 
at Attleboro, was held recently in Cham- 
ber of Commerce hall, and like preceding 
affairs of its kind was eminently suc- 
cessful both as a social gathering and 
in entertainment features. Harold E. 
Sweet, president of the firm presided 
during the banquet and spoke briefly 
afterward while the minstrel troupe 
was preparing the makeup which later 
made a “hit” with their fellow workers. 
Among those seated at the head table 
were John’ Reynolds and Edward Mar- 
shall, two 50-year employes and Michael 
McCann and Frank Douglas, both of 
whom are nearing the half century mark 
with the firm. In his brief talk Mr. 
Sweet urged that the employes of a 
jewelry firm should keep in mind that 
they can help the industry in their own 
way, by talking jewelry, wearing jewelry 
and showing jewelry when they go out 
of the city. 








BOSTON 





George Reed of Larter & Sons, New- 
ark, N. J., and New York, came to Bos- 
ton last week after a long illness. 

Four lectures were delivered by Prof. 
William E. Koch of the University of 
California during the Gift and Art Show 
in this city last week. 

Boston jewelers in general will be 
glad to know that C. W. Davidson, pres- 
ident of the Thomas Long Co., has re- 
turned to business after an absence of 
many weeks owing to illness. 

Mayor Duane of Waltham has ordered 
a tax rebate of $85,500 to the Waltham 
Watch Co. It is estimated that this 
rebate will represent an increase of 
$1.50 in the tax rate for Waltham this 
year. 

The Thomas Long Associates have 
elected the following-named officers for 
the ensuing year: president, George Du- 
hamel; vice-president, Hugh Brown; 
treasurer, Ella Mellen; secretary, Mar- 
garet Crowley; assistant secretary, Dell 
English; directors, John Burke, George 
Loud, Leo Wells, Walter Riley. 

Facsimiles of most of the famous dia- 
monds in the world are on exhibition 
at the store of Thomas Long Co. There 
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are two large trays of them and a full 
description is furnished to all who care 
to know more about these stones on in- 
quiry at the store. The company also 
is displaying an attractive window of 
perfume, an innovation in the jewelry 
trade in this city. 

Joseph W. Young, 74, president of the 
W. M. Young Regalia Co., Springfield, 
died March 13 at his home after a long 
illness. Hé was a native of Columbus, 
Ohio, but located in Springfield in 1902 
where he engaged in the regalia business 
under the firm name of Young & Hosley. 
Mr. Young was a member of the Odd 
Fellows, Masons, Past Grand Masters 
Association, Golden Cross and the 
Knights of Pythias. 








PROVIDENCE 


The Modern Jewelry Store has been 
opened at 66 Broadway, Newport. Frank 
Wardlow is in charge. 

The Roland & Whytock Co., Inc., has 
moved its office and stock room to the 
lower floor of its building, at 24 Calen- 
der St. 

The regular monthly meeting of the 
directors of the Manufacturing Jewel- 
ers’ Board of Trade will be held at the 
Turks Head building, this city, on Fri- 
day, March 21. 

John H. Stone, who for several years 
was in the manufacturing jewelry busi- 
ness, is now located at 167 Dorrance St., 
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where he is manufacturing imitation 
pearls for the trade. 

The Keebler Jewelry Co., manufactuy. 
ing jeweler, 144 Pine St., this city, hag 
filed notice at the Secretary of State's 
office that the name of the concern hag 
been changed to Mackey-Keebler Co, 

John Hurd, representing the C, ¢, 
King Co., manufacturing jeweler, 14 
Chestnut St., complained to the police 
the past week that valuable tools and in. 
struments of the concern had been stolen 
from its plant. 

Aaron Yanofsky, 477 Prospect St, 
Woonsocket, J. Kamoroff and S. Kamo. 
roff are incorporators of Yanowk, Ine, 
retail jewelers of that city, which was 
granted a charter the past week under 
the laws of Rhode Island, with a capital 
stock consisting of 100 shares of common 
no par value stock. 

Hacking & Schleicher, Inc., of this city 
have been incorporated under the laws of 
Rhode Island to conduct a manufactur. 
ing jewelry business with headquarters 
in Providence, with an authorized capital 
stock consisting of 100 shares of com- 
mon no par value stock. The incorpora- 
tors are: John A. Hacking, Edward E. 
Schleicher and Lester W. Noyes. 

Among the jewelry buyers who were 
reported in this city and vicinity during 
the past week were the following: Miss 
Norton and Mr. Goldberg, Mandel Bros., 
Chicago; Miss Fox, Strawbridge & 
Clothier, Inc., Philadelphia; Mr. Kaskill, 
D. Lisner & Co., Inc., New York City; 
Miss Tetrow, Joseph Horne Co., Pitts- 
burgh, Pa.; Mr. Hughes, Larkin Co., Buf- 
falo, N. Y.; Mr. Maltz, Emanuel Maltz 
Co., Chicago; Miss Zastrow, the May 
Stores, St. Louis, Mo.; Mr. Kaufman 
and Mr. Ruderman, Kaufman & Ruder- 
man, New York City; Mr. Bowes, Nor- 
ris, Alister-Ball-Bridges Co., Chicago; 
Miss King, Anderson, Dulin, Varnell Co., 
Knoxville, Tenn.. Mrs. Bailey and Miss 
Bagley, of Marshall Field & Co., Chi- 
eago; Mr. Merrill, A. C. Becken Co., 
Chicago. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended March 15, 1930. 


The U. S. Assay Office reports: 


Gold bars exchanged for gold 
i $771,215.15 
50,556.15 


coin 
Gold bars paid depositors...... 


Total $821,771.30 
Of this gold bars exchanged for gold 
coins are reported as follows: 


ee 


Date Exchange 
NS 6-6 ak tae ce ew pate Bes $7,394.48 
- RE wiet cee bwawn ae ere 26,456.36 

” BECRen iGo hse ea ieee en 4,899.91 

, | Pe ce ee or re eee ee 5,945.69 
er ee 3,609.00 

I eS Oe are 2,250.71 

MEE (6 ce bet nawens vacbedun $50,556.15 








L. T. Babcock, retailer, has moved his 
establishment to the Temple building, 
Rochester, N. Y. He was one of 17 
Rochester jewelers forced to move from 
the Central building, when a local de- 
partment was enlarged. 
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CHICAGO NOTES 


Rex T. Kiess recently purchased a 
retail jewelry store at Coldwater, Mich. 

George W. Zoller, retail jeweler, Mus- 
catine, Iowa, called on wholesalers while 
visiting the Chicago market last week. 

R. D. Fleek of the Juergens & Ander- 
gen Co., left for his eastern territory last 
week, and will visit the retail trade for 
afew weeks. 

Earl F. Corbett, one of the leading 
credit jewelers of Springfield, Ill., was a 
visitor in Chicago last week looking over 
the markets for new spring merchandise. 

Mrs. L. A. Sachs, 1621 Belmont Ave., 
will leave this week for Hot Springs, 
where she will remain for about three 
weeks enjoying a rest. 

Rudy Warner of the Warner Box Co., 
Buffalo, stopped off in Chicago to visit 
many of his friends enroute home 
from the Pacific Coast, where he called 
on his trade for several weeks. 

Albert Ellbogen, of the Stein & Ell- 
bogen Co., is spending a few weeks at 
Excelsior Springs, enjoying a rest. He 
is accompanied on this trip by Mrs. Ell- 
bogen. 

H. F. Kohn, well known to the trade 
because of his past connections with the 
Stein & Ellbogen Co., returned last week 
with Mrs. Kohn, from an extended pleas- 
ure trip to Florida. 

Wilder C. Harris, vice-president of the 
Norris, Alister-Ball-Bridges Co., is back 
at his desk after being away for about 
10 days recuperating from the effects of 
an injured knee. 

Fred Moltz, of the Vail Jewelry Co., 
Valparaiso, Ind., accompanied his wife 
to this city last week where she entered 
a hospital for observation. While in 
Chicago Mr. Moltz visited wholesalers 
and called on some of his friends. 

Emil Pick, Chicago manager for the 
Hammel, Riglander-Pennant Corp., has 
removed his offices from the 13th floor of 
the Heyworth building to Suite 1700 in 
the same building. Mr. Pick now has 
larger and more convenient offices. 

William Gibson of the Cole & Young 
Co., and Mrs. Gibson, are sojourning in 
California. They will be away for many 
Weeks, and during their stay in Califor- 
tia they will spend much of their time at 

Diego, visiting with friends. 

A. M. Bauer, jewelry buyer for the 

Norris, Alister-Ball-Bridges Co., is 
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spending several weeks in the East look- 
ing over the markets. E. F. Boes of this 
company is also visiting the markets in 
the East. 

Emanuel Maltz of the Emanuel Maltz 
Co., Mallers building, recently left for 
the East, where he will visit the markets. 
Mr. Maltz makes this trip several times 
a year and always spends several weeks 
there. 

Harry Rosenshield, Chicago represen- 
tative for the Buffalo Jewelry Case Co., 
is now located in Room 1700, Heyworth 





building. For many years Mr. Rosen- 
shield maintained his headquarters on 
the 13th floor of the Heyworth building. 

Wilson & Parr, manufacturing jewel- 
ers, located in the Kranz building, have 
leased new quarters on the 12th floor of 
the Pittsfield building. Workmen are 
now busy getting the place ready for 
their occupancy. 

Miss Jeanette Goldfarb, of S. Buchs- 
baum & Co., will leave this week for 
New York where she will remain for 
a few days before sailing on the Paris, 
March 21. Miss Goldfarb will visit the 
diamond market in Europe, and will be 
away for about two months. 

Joseph Hosticka, engraver to the trade, 
with offices at 5 S. Wabash Ave., re- 
turned to his duties last week after 
spending the past six weeks in Cali- 
fornia and touring the West. Mr. Hos- 
ticka was accompanied on the trip by his 
wife. 

Cousin’s, Inc., have just about com- 
pleted preparations for the removal of 
their business into their beautiful new 
store at 11229 S. Michigan Ave., Rose- 
land. They will have their formal open- 
ing next Saturday. For many years this 
concern was located at 11145 S. Michi- 
gan Ave. 

The Juergens & Andersen Co., 55 E. 
Washington St., announces that Harold 
B. Stratton is now associated with the 
concern as a representative. Mr. Strat- 
ton represents the Add-a-Pear] division 
of the concern. He will leave this week 
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on an extended trip through his terri- 
tory which includes New York, Pennsyl- 
vania and the northeastern States. 

Sidney Abelson, operating a retail 
jewelry store under his own name and 
also under the style of the Lloyd Jewelry 
Co., 426 S. State St., filed a voluntary 
petition in bankruptcy last Thursday. 
Assets are listed as $913 and liabilities 
at $10,695. Mr. Abelson formerly was 
employed by his brother, and in 1928 pur- 
chased this business from him. 

At a meeting of the Chicago directors 
of the National Jewelers’ Board of Trade 
held at the local offices of the organiza- 
tion Tuesday, March 11, Charles Ellbo- 
gen was elected director to succeed the 
late Taylor Kallmeyer. A resolution was 
also adopted ordering that a letter of 
condolence be sent to the bereaved fam- 


ily. 








CLEVELAND 


The Katz Jewelry Co. held its formal 
opening at 10613 St. Clair Ave. on Satur- 
day. The concern was formerly located 
in the Hickox building. 

John Hudgeon, located in the Colonial 
Arcade for many years, held the formal 
opening last Saturday of a branch store 
located in Bedford, which is operated 
under the name of Hudgeon & Son. John 
Hudgeon, Jr., is the partner and man- 
ager of the new store. The Colonial 
Arcade place is being continued. 

The Webb C. Ball Co. has had a 
series of window displays during the 
past few weeks that have attracted a 
great deal of attention. They consist 
of real precious stones which are ar- 
ranged in the form of flowers upon a 
background of velvet. The idea is to 
inform the public that loose stones are 
available for mountings which many do 
not seem to realize. Another display of 
the company’s that has also attracted 
much attention and considerably helped 
business is one of Sheffield silver with 
a background of black velvet. 

The Federal authorities have in cus- 
tody a man who was turned over to them 
by local police on the charge of rifling 
mail boxes and whose arrest was brought 
about by George Peck of the Peck 
Jewelry Co. The man went to the 
jewelry store of S. Tronstein Sons, 1501 
Euclid Ave., with a check which, it is 
claimed, he had taken from a stolen let- 
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ter and purchased a ring from the com- 
pany. He then took the ring to the 
Peck Jewelry Co. and attempted to sell 
it, but Mr. Peck, becoming suspicious, 
asked him to return a little later when 
he would have someone there who could 
appraise the ring. The jeweler notified 
the police and a detective placed the man 
under arrest when he returned. He con- 
fessed, it is said, to having robbed a 
number of mail boxes, and will be 
prosecuted by the Post Office depart- 
ment on that charge. 








EVANSVILLE 


F. H. Lammers, retail jeweler at 
Chrisney, Ind., has opened a watch, clock 
and jewelry repair shop on Main St., 
that city. 

June 15 has been set as the date for 
the removal of Kruckemeyer & Cohn, 
local retail jewelers from 407 Main St. 
to 321 Main St., which place is now 
undergoing extensive remodeling. 

Charles Atkins, after being associated 
for many years with Raphael Bros., local 
wholesale jewelers, has resigned and 
gone to Texas where he will engage in 
business. 

Thieves broke the display window at 
the “Watch Shop” 234 N. Main St., 
Henderson, Ky., 12 miles south of Evans- 
ville, and stole several watches and rings, 
after which they made good their escape. 
The police have no clue to the robbery. 

Fred G. Heinzle, retail jewelry mer- 
chant at Tell City, Ind., and one of the 
oldest in that section of the State, says 
trade has been a little slow but that 
indications point to an improvement in 
conditions within a few weeks. 

Unsecured creditors of the J. M. An- 
slinger Co., retail jeweler, will receive 
18% cents on the dollar, according to a 
report filed last Thursday in the Vander- 
burgh County probate court here by the 
National City Bank as receiver. The 
receiver now has $3,826 with which to 
pay over $20,000 worth of unsecured 
claims, the report shows. The J. M. 
Anslinger Co. went into the hands of a 
receiver about a year ago. 

Local retail jewelers say that with the 
coming of spring weather trade has 
shown some signs of improvement. Most 
of the dealers are looking forward to 
increased business derived from high 
school and college commencements. Re- 
ports from many of the towns in south- 
ern Indiana, southern Illinois and west- 
ern and northern Kentucky indicate that 
general business conditions are steadily 
improving. Trade in the rural sections 
also is showing some improvement. 

Local retail jewelers say there has 
been a little improvement in business 
during the past week, although things 
have not been rushing by any means. 
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Retailers say they believe that spring 
and early summer wil! bring in a good 
volume of trade, but that no real activity 
can be expected until at least the first 
of June. They report general business 
conditions in the city as improving grad- 
ually. Many of the large manufacturing 
plants in the city are being operated on 
part time only. 






































DETROIT 


Fred Simmons, of Simmons & Clark, 
retail jewelers, is in New York this week 
on a business trip. 

W. R. Hinchman, Fort St., retail 
jeweler, has recently remodeled his store, 
and held a formal opening on last Friday. 
and Saturday. 

The business of the Barack Jewelry 
Co., 6611 Van Dyke Ave., was recently 
incorporated. The owners are Henrietta 
Barack, Herman Feldstein and Milton 
Barack. 

Charles Wallace is now covering the 
State territory for the E. H. Pudrith 
Co., wholesale jeweler, during the ab- 
sence of Edward Berg, who is on a 
pleasure trip in the North West. 

The Brown Credit Jewelers, in High- 
land Park, held a formal opening on 
Saturday, March 8, the occasion being 
the opening of its new store which is 
located a short distance from the old 
store. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 

Selling Price 

U.S. Gov't 
Assay Bars 

4354 
4414 
i . 44 
“ a | 43% 
‘ F 44% 


New York 
Official 


London 
Official 


19 Ys 


Date 
March 


“ i» 44, 
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ST. LOUIS 


The Gradwohl Jewelry Co., 621 Locust 
St., has added an optical department, 
Dr. A. H. Doelefeld will be in charge of 
the new department. 

Oliver Selle, of the Selle Jewelry Co, 
has returned from a special buying trip 
in the East. Sales, according to Mr, 
Selle, are equally as good as during the 
same period in 1929. 

P. J. Coffey, president of the Nationa] 
Jewelers’ Publicity Association, will ad. 
dress the St. Louis Retail Jewelers’ As. 
sociation some time in April. No definite 
date has been set but an announcement 
will be made shortly by Oliver Selle, 
president of the local retail group. 

A window smasher took rings and 
watches valued at $250 from a window 
display case in the jewelry store of 
Everett A. Horstmeyer, 5958 Easton 
Ave., at 5 o’clock one morning recently, 
Policemen who responded to the noise 
made by breaking the heavy plate glass 
found a brick which the thief had used 
in committing the robbery. 

Collections in the wholesale field have 
been halted slightly during the past few 
weeks, according to James J. Burke of 
the Burke Jewelry Co. William Man- 
nion, who travels Illinois and Indiana 
for the company, recently returned from 
a trip through this territory and reports 
business as only fair. 

A meeting of the selling organization 
of the Hess & Culbertson Jewelry Co. 
was held last Thursday night at Bevo 
Mill. Problems of selling were discussed 
followed by open forum discussions. Leo 
J. Vogt, president, and C. D. Henry, see- 
retary of Hess & Culbertson, will attend 
the meeting of the Jewelers’ Research 
Group of which they are members. This 
organization will meet in Detroit the 
week of April 8. 

Mr. and Mrs. F. S. Pickles of the 
Robbins Jewelry Co. have returned from 
a.five weeks’ stay at the Roney Plaza 
Hotel, Miami Beach, Fla. They motored 
A number of jewelers from 
other cities were also sojourners at 
Miami Beach including Oscar Lessing, of 
Chicago, and Irving Kaufmann, manv- 
facturer, of. New York. Mrs. Irene Boz 
lee, for a number of years in charge of 
the silverware department of the Rob- 
bins concern, will:leave that company on 
April 1 to go to Dallas, Tex., where she 
will live with her mother. 








Local police are investigating a report 
made recently by Glen H. Ries, jeweler 
of East Syracuse, N. Y., regarding 4 
shot which pierced the front window 
of his store at 108 W. Manlius St. that 
city. Police believe the bullet was fired 
a great distance, possibly by someone 
trying out a rifle in nearby railroad 
yards. 
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MILWAUKEE 


Michael M. Sedlar, former wholesale 

watch repair man of Milwaukee, has 
urchased the jewelry store of Joseph 
L. Eberle at 185 Church St., Wauwau- 
tosa, a suburb of Milwaukee. 

Among retail jewelers in Wisconsin 
who visited at Milwaukee wholesale 
houses during the past week were: E. 
A. Jones, Portage; M. Schneider, Bur- 
lington, and Edward Bezuch, watchmaker 
for the W. Earl Trauger Co., Racine. 

Three auction sales conducted without 
city permits cost a Milwaukee jeweler 
a $60 fine and more than $50 in costs 
in the District Court at Milwaukee. The 
auctions were conducted Dec. 21, 23, 
and 24, and the case has been in the 
courts ever since. It was brought out 
at the trial that the jeweler sought a 
permit but was denied it by order of 
Mayor Hoan. An injunction obtained 
by the jeweler was not upheld and 
charges were preferred for sales con- 
ducted while it was effective. 








INDIANAPOLIS 





A brick was thrown through the dis- 
play window of the Crown Jewelry Co., 
Indianapolis, Ind., recently, and diamond 
rings and wrist watches valued at $1,000 
were stolen. 

Frank Gardner Hale, Boston jeweler, 
recently delivered an address at the John 
Herron Art Institute, Indianapolis, Ind., 
on “Jewelry and the Crafts.” A recep- 
tion was held in the sculpture court 
following the lecture. A collection of 
his work has been on display at the 
institute, together with a crafts exhibi- 
tion sent by the Boston Society of Arts 
and Crafts. 








OMAHA 





E. N. Hewer, who sold his jewelry 
business at Norfolk, Neb., a year ago to 
Weztel & Putters, is now traveling for 
Swartchild & Co., Chicago. He was in 
Omaha a few days ago calling on the 
trade here. 

Charles J. Duff has sold out his inter- 
est in the Byrne-Duff Jewelry Co., 
Omaha wholesale jewelry house, to his 
senior partner, Joseph P. Byrne, and 
has severed his connections with the firm 
to engage in the insurance business. He 

been with the Byrne-Duff Jewelry 
Co. since 1917. 

Frank Overholt was elected chairman 
of the retailers’ division of the Omaha 
and Council Bluffs Jewelers’ Guild at 
the annual meeting of the division. John 
Kurtz of Omaha, was elected secretary- 
treasurer of the division. The Jewelers’ 
Guild will hold its annual meeting and 
election of officers the latter part of 
the week. 

Among the out-of-town jewelers who 
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visited the Omaha wholesalers during 
the week were E. E. Freeman, Oakland, 
Iowa; Herman Heitzmann, West Point, 
Neb.; R. J. Kewin, Fremont, Neb.; 
Harry Wolf, Nebraska City, Neb.; Wil- 
liam Ramsel, Seward, Neb.; Frank 
Hannis, York, Neb.; Robert A. Meyer, 
Grand Island, Neb.; J. T. Ostry, North 
Bend, Neb.; Elmer Bostrom, Bristow, 
Neb.; L. C. Klopp, Blair, Neb.; A. L. 
Sampson, Onawa, Iowa; Earl Roscoe, 
Denison, Iowa. 








KANSAS CITY 


J. O. Stott, Long Beach, Cal., who was 
formerly in the jewelry business in 
Paola, Kans., is visiting friends in Kan- 
sas City and Paola. Mr. Stott sold out 
his jewelry business in Paola about three 
years ago after having been in the store 
for 32 years. 

R. H. Carroll, traveler for the Meyer 
Jewelry Co., was robbed of diamonds and 
jewelry valued at $4,500 on Monday 
night, March 10. The diamonds were 
taken out of his room in the Tulsa Hotel, 
Tulsa, Okla. They were recovered the 
following day by representatives of the 
insurance company. 

Henry A. Altman, a former jeweler 
and builder of the Altman Building, died 
last Thursday at St. Mary’s Hospital. 
Mr. Altman was in the jewelry business 
in Emporia, Kans., until about 25 years 
ago when he came to Kansas City. Of 
late years he had been engaged in the 
contracting business. Since the death 
of his wife he had made his home with 
his daughter, Mrs. Joseph V. Straub. 
Deceased is survived by three sons, a 
brother and two sisters. Mr. Altman 
was 73 years old when he died. 











Through the efforts of Irving N. Chay- 
ken, proprietor of Armstrong’s Jewelry 
Store, Hammond, Ind., and secretary of 
the Merchants’ Association of that city, 
J. W. Geis of the Chicago Better Busi- 
ness Bureau, was secured as a speaker 
before a recent gathering of the Ham- 
mond merchants. 
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CANADA NOTES 








Spring displays being made by 
Toronto jewelers have been arranged 
with reference to the marked change in 
feminine fashions which has added im- 
portance to the costume jewelry. Every 
color in costume jewelry is in evidence 
and harmonizes with the gay summer 
fabrics displayed in the smart shops. The 
designs are both conventional and fancy. 

Seven members of the staff of Ryrie- 
Birks, Ltd., of Toronto recently com- 
pleted a term of 25 years of continuous 
service with the firm thus becoming 
members of the Ryrie-Birks “Old 
Guards.” The firm presented a hand- 
some sterling silver tray with an ap- 
propriate inscription to five of them, two 
others receiving in preference solid gold 
watches. The seven members of the 
“Old Guard” are: J. J. Allward, B. Bed- 
ford, A. E. Cuff, S. J. Moore, A. V. 
Elmes, Miss M. H. Thompson and Miss 
M. L. Davison. : 








ROCHESTER 





Knocked to the pavement by the rear 
end of a street car as it swung around 
the corner while he was crossing the 
street, I. A. Starn, retail jeweler, 46 
Clinton Ave. N., suffered a fractured left 
leg last week. He is in Highland Hos- 
pital. 

Thieves who smashed a hole in the 
front window of the store of the Broth- 
ers Jewelry Co., 41 Clinton Ave. N., last 
week were believed to have been fright- 
ened away before they could snatch any 
loot. Patrolman Charles Roth found a 
gaping hole in the glass while patroling 
his beat. A checkup showed nothing had 
been taken. 

The Rochester Retail Jewelers Asso- 
ciation relaxed its activities in behalf of 
preservation of the ordinance restricting 
auctions last week while auctioneers pre- 
pared new modifications to an amend- 
ment seeking to change the ordinance to 
make the terms of their activities more 
elastic. The jewelers are being backed 
by the Better Business Bureau of Roch- 
ester in their efforts to preserve the ordi- 
nance. 

Henry T. Williams, secretary and 
treasurer of Williams & Son, retail jewel- 
ers, Seneca Falls, last week took over 
the business of his father, Clarence H. 
Williams, one of the village’s pioneer 
business men, who died the week before. 
Mr. Williams, who at the time of his 
death was president of the firm, origi- 
nally took over the business from his 
father in 1861. The firm is one of the 
oldest in western New York. 








The Jewel Shop, for seven years lo- 
cated at 78 Weinberg Arcade, Galesburg, 
Ill., will occupy the People’s Bank build- 
ing on S. Prairie St., May 1, Charles 
Shoemaker, proprietor, announced last 
week. 
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The NEW YORKER 


43 Stories High 
2500 Outside Rooms 


HE newest and tallest hotel in New York... 

Right in the heart of the midtown business 
district... Near the theatres, too! Tunnel to the 
Pennsylvania Terminal. 

Every room has radio with controlled-volume 
loudspeaker, bath and shower, Servidor and cir- 
culating ice water...Also Tower Suites with sky 
terraces. 

Four popular-priced restaurants...and Bernie 
Cummins and his New Yorkers...who tunefully 
render the latest lyrics of Broadway. 


dm STROMBERG-CARLSON 
@». RADIO IN EVERY ROOM 


THE 
NEW WepvERhKER 


HOrEL 


NEW YORK CITY 


500 rooms are as low as $3.50 a day. 500 more 
are $4.00 a day. Suites from $11.00 up. 


RALPH HITZ, Managing Director 


34TH STREET AT EIGHTH AVENUE - 
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A JEWELERS” INFORMATION SERVICE ; A 


WITHOUT COST TO OUR SUBSCRIBERS 


Prompt, Personal Service 


characteristics of precious or semi- 
precious stones. . . . When you 
need advice on storekeeping, store 
record, store advertising, etc.— 


When you are in doubt as to where 
to purchase any of the items sold in 
the jewelry store. ... When you 
must identify a trade mark. . 








When you need technical informa- 
tion or recipes in connection with 
Workshop Practice. ... When you 
are called upon to explain the 


Address your letters to the 


WRITE US AT ONCE. We will 
locate the desired information and 
forward it to you promptly. This is 
plus service to our subscribers! 


Headquarters for the 
Jewelry Trade 


THE JEWELERS’ CIRCULAR - 239 West 39th Street - NEW YORK 


A Unit of the United Business Publishers, Inc. 


Manager, Information Bureau, 
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(Continued from issue of March 13) 


Fig. 10 shows a slight change by 
Thiout in which the fork is attached to 
the arm A which he found superior. 
Fig. 11 shows still another variation in 
which the friction between the arms is 
reduced by the use of a roller on A. 





Fic. 10 


Thiout’s variation on the preceding. The 
axis “A” carries the fork. 


Fig. 12, Thiout gives as a composé 
inutile as the same results can be 
achieved by one of the simpler forms 
shown in 9, 10 or 11. 

Fig. 13 is still another arrangement 
Similar to the four preceding ones but 
adapted to short pendulums where the 
vibration is greater. This was called 
Pate-de-Taupe possibly for some fancied 
resemblance to the foot of a mole. 

Fig. 14 Thiout calls a regulator or 
governor and says of it that upon the 
arms of the balance are two balls which 
fly from the center to the circumference 
for augmenting the vibrations. All of 
which including the cut is not very 
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Development o the Escapement 


By PAUL M. CHAMBERLAIN, M. E. 


convincing. It would appear that A 
would keep a constant distance from the 
center and B flying from the center 
would diminish rather than augment the 
vibrations. Fig. 15 is an escapement in 
which the double pallet carries the pen- 
dulum fork or crutch and which may be 
seen to be in its action quite like the 
Verge but employing five wheels to take 
the place of the one crown wheel in the 
Verge escapement. 

Fig. 16 is another escapement by J. 
B. Dutertre and shows all the elements 
of the modern Duplex escapement. The 
pallet arbor cut through its center acts 
as a stop and discharge, the impulse 
being delivered from the smaller wheel. 
Thiout says of it that the belief that 
the greater part of the vibration, being 
independent of the train and its in- 
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Thiout’s further variation of Bethunes 
escapement. 
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equalities, would perform more ac- 
curately than in other escapements, was 
not confirmed by experience. Had he 
been writing seventy-five years later he 
would have seen this escapement in its 
perfected form making a good stand 
against all others in fine English watches 





Fic. 11 
Thiout’s variation from the two preceding. 
The right hand pallet carries the fork. 


and only to disappear with the first 
cheap watch, the Waterbury. Fig. 17 
is an escapement with two balances re- 
volving in opposite directions, each per- 
haps with an individual balance spring. 
It is apparent that the balances would 
make several revolutions for each im- 
pulse and Thiout suggests it for a 
seconds beat arrangement. 

Fig. 18 shows an escapement invented 
by J. B. Dutertre designed for a watch. 
The two balances A and B are toothed 
and engage each other, the balance spring 
being carried on B. The escape wheel 
has two sets of teeth, one set for locking 
and the other for impulse on the pallets 
D and E. The action is apparent from 
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the drawing without further explana- 
tion. The scheme differs from its off- 
spring the Duplex escapement in that 
impulse is given in both directions of 
balance swing but with a wasteful loss 
in the friction between the two balances. 
Thiout in ascribing this invention to 
Dutertre could scarcely have been igno- 
rant of Sully’s statement previous to 
1728 that Dr. Hook had invented an 
escapement in 1658 which he revived in 
1675 the description of which seems to 
tally altogether with that of Dutertre. 
Pierre Le Roy (1717-1785) also used the 
scheme before he had known of Duter- 
tre’s. Fig. 19. Thiout says that this is a 





Fic. 13 


Thiout’s adaptation of Bethunes for short 
and wide swing pendulums. This was called 
Pate-de-Taupe (claw of a mole). 


dead seconds escapement executed by 
Graham. It naturally was made by Gra- 
ham but was invented by him. He also 
points out that this escapement has the 
property of going with little force and 
not susceptible to variation in time from 





Fic. 14 
A regulator by Thiout which is not clear as 
to performance, 


variation in the force. This escapement 
‘In its best form has been more universal- 
ly used for the best regulators than any 
other. 

Fig. 20 is the escapement used by 
Henry Sully (1680-1728) in his marine 
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chronometer. Sully in his book (sec. 24) 
says that it was originated by Sr. de 
Baufre, a French watchmaker, estab- 
lished in London and was brought to his 
notice in 1704 by Sir Isaac Newton 
(1642-1727) who was carrying a watch 





Fic. 15 
The V shaped pallet carries the fork 


fitted with it and in spite of its mediocre 
execution it had for a month been keep- 
ing very good time, within two minutes. 
This was made with two ratchet escape 
wheels set opposite a roller table of 
which one-half was cut away and the 
cut edge forming an angle of 45° with 
the face. The escape wheels alternately 





tutertlve 


Fic. 16 


An escapement by Dutertre embodying the 
principle of the Duplex escapement. 


dropped a tooth on the table and gave 
impulse as the tooth pressed on the 
sloping edge. The roller table was 
made of diamond and the balance and 
escape wheel pivots ran in _ pierced 
rubies. Sully made a variation in it 
for his marine timepiece in 1721 using 
but one escape wheel and two tables with 
notches having the inclined impulse fall 
at the side of the notch. Enderlin, 
Gourdain, Pierre LeRoy, Saunier, and 
Paul Garnier employed variations on 
this scheme which will be later referred 
to. Fig. 21 shows the controlling device 
in Sully’s timekeeper. The balance staff 
carried two cams between which was at- 
tached a cord running to a weighted 
lever which rose and fell with the turn- 
ing of the staff. It is evident that this 
lever would be less influenced by side 
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motion of the ship but it was seriously 
affected by the up and down motion. 


] {pom 22, Thiout says, is an ancient 
escapement known as Echappement 
a pirouette having been employed in 
several watches. For every impulse 
from the escapement the balance makes 
several revolutions. He might have 
mentioned that it was used by Hugghens 
(1629-1695) with his first application of 
the balance spring. Fig. 22A. This 
escapement Thiout says was published 
by Sully. The upper center carries the 
pendulum crutch, the pallet K and the 
arm O. Another center at N carries a 
half round detent the arm M and the 
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A complicated escapement by 
balances rotating in opposite 


Thiout with 
directions. 


counterweight Q. When the swing of 
the pendulum lifts O, K unlocks a tooth 
and another tooth gives impulse through 
K. Fig. 23 is an arrangement of similar 
character to the preceding. After an 





Fic. 18 


An escapement by Dutertre for watches. 

long teeth of the escape wheel “C” are for 

repose and the short one for impulse on pins 
“D” and “E” on the toothed balances. . 


The 


impulse has been delivered through the 
pallet B to the fork C, the half round 
detent with its center at the axis of the 
swinging piece locks a tooth until the 
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pendulum swings back unlocking the 
tooth and a new impulse is given through 
B. In Fig. 24 is shown another arrange- 
ment of one pallet by Thiout. The arm 
A is a detent. 


When the fork swings 





Fic. 19 


Graham’s dead beat escapement, invented 
about 1718. 


to the left the tooth at A is released and 
impulse is given to the arm at the right. 
He remarks that it is more free than 
Graham’s escapement. 

(To be continued) 








How the Repairing Department Can 
Be Made to Produce Sales 


CORES of pieces of fine old jewelry 
come into the hands of a jeweler for 
repairs in the course of a year, and, 
in the opinion of Charles A. Hammar- 
strom, general manager of Marcus & 








Fic. 20 
Sully’s escapement of 1721, 
that of Debaufre of about 1700. 
tooth gives impulse on a straight and beveled 
edge cut from the rollers. 


adapted from 
The escape 


Co., and instructor in the technique of 
retail merchandising at New York Uni- 
versity, it is up to the wide awake 
jeweler to make the most of this to sell 
Tew jewels and to stimulate interest in 
the re-creation of old pieces. Mr. Ham- 
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Fig. 21 
Sully’s marine clock fitted with preceding 
escapement, 
marstrom is quoted in the K & L Melt- 
ing Pot as follows: 
“In advising the re-creation of old 





Fic. 22 
Pivouette escapement in which the balance 
makes several rotations in one direction and 
then in the opposite direction. 





Fic. 22a 


The detent “N” pivoted at the center of its 
circle is normally held out of lock by the 
over counter weight “Q,” but as the pendu- 
lum attached through a fork to pallet “K’ 
swings to the left the weight of “O” puts 
the detent in lock—as the pendulum swings 
to the right, “N” unlocks and impulse is 
given to “K” from the escape wheel turning 
counter clockwise. 
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jewels, the utmost care should be used 
never to urge the destruction of pieces 
that possess value as art specimens,” 
he said. “Whenever such treasures come H 
to a jeweler’s notice, he should tell the 



































Fig. 23 
An adaptation of the preceding by Thiout. 


owner about the rareness of the jewel 
and advise its preservation so that some 
time it may find its way into an art col- 
lection in a museum.” 

Hidden away in the jewei boxes of 
individuals are thousands upon thousands 
of pieces that have no particular value 
as objects of art and the sentiment that 
at one time may have prompted their 
preservation has long since ceased to 
exist. Mr. Hammarstrom says in many 
cases the owners of such old jewels, who 
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Fig. 24 
Single acting pallet with detent “A.” 


under no circumstances could be per- 
suaded to buy additional jewelry, can 
be induced to spend a limited amount 
to have them remodeled into fashionable 
and modern pieces. 

“To make the most out of the re- 
creation of old jewelry,” he said, 
“jewelers should examine all jewels that 
come into their hands for repairs and 
they should try to learn as much as pos- 
sible about the contents of their cus- 

(Continued on page 87) 
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United States Patents 
Issue of March 11, 1930 


749,977. PARKING CLOCK. BENJAMIN 
F. HutTcHes, JR., Allendale, N. J., as- 
signor to Hutches Engineering Associa- 
tion, Inc., New York, N. Y. Filed Dec. 
28, 1923. Ser. 683,159. 17 claims. 


A parking clock mounted upon a movable 
device, comprising a graduated dial, a hand 
adapted to pass over said dial to indicate 
elapsed time, means to drive said hand, 
means controlled by the movement of the 








device upon which said clock is mounted for 
maintaining the hand at a certain initial posi- 
tion, and the aforesaid means becoming in- 
operative upon the cessation of movement of 
said device to enable the drive means to 
operate the hand. 


1,749,997. EXTENSION DEVICE. EDWIN 
G. CARLSON, Riverside, R. I., assignor to 
Speidel Chain Co., Providence, R. I. 
Filed Nov. 7, 1928. Ser. 317,739. 8 
claims. 


An extension device for a wrist strap, com- 
prising a body section and an end section 
hinged to each end of said body section to 
fold thereover toward each other, each end 
section having opposed flanges at the free 
end thereof, means extending between said 


flanges for securing a strap end thereto, the 
combined length of said end sections being 
no greater than the length of the body 
section whereby the end sections do not over- 
lap, and means for securing said sections in 
folded position. 


,750,125. BRACELET STRAP. EuUGEN 
PRESTINARI, Irvington, N. J., assignor to 
Gemex Co., Newark, N. J. Filed March 
14, 1929. Ser. 346,971. 2 claims. 

A bracelet strap comprising a body formed 
of intermeshing strands of wire, cross bars 
on the back of said body extending laterally 





thereof. with their extremities in close ad- 
jacency and folded over the edges of the body 
to form a’ border for the front of the strap, 
the portion of .said bars intermediate the 
extremities being narrow to permit of flexi- 
bility, and projections on said cross bars 
and also intermediate their peripheral edges 
and adjacent the side edges of said body to 
extend into said body and prevent sliding and 
detachment of said bars from said body. 
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ASTRONOMICAL CLOCck. 
AEL N. BuLKA, Chicago. Filed July 
Ser. 572,192. Renewed May 10, 

1 claim. 

In an astronomical clock, a dial structure 
including an inner dial member having char- 
acters on the face thereof indicating the 
hours of the day, an outer dial member dis- 
posed around said inner dial member and 
having characters thereon representing the 
calendar months and the days thereof, hands 
adapted for cooperation with said dial struc- 
tures, means for driving said hands, including 
a. shaft supporting one of said hands and 
adapted for a revolution once in twenty-four 
hours, a rotatable sleeve disposed around 























said shaft and adapted to carry the other of 
said hands, said sleeve being operatively con- 
nected to said shaft for rotation there- 
with in the ratio of 366 to 1, said inner 
dial being mounted on said sleeve for rota- 
tion therewith, said first mentioned hand co- 
operating with said inner dial whereby to 
indicate the hour of the day, and said second 
mentioned hand cooperating with said outer 
dial whereby to indicate the day of the 
month. 


United States Trade-Marks 


Issue of March 11, 1930 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 
fee of $10 must accompany each 
opposition. 


of said Act a 
notice of 


THE DBELTA CHI ewes, 
Iowa. Filed Dec. 5, 1928. 


276,307. 
Iowa City, 


Ser. 





DELTA 
CHI 


For Fraternity Lapel Buttons of Precious 
Metal. 
Claims use since February, 1916. 
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Ser. 287,256. KESTENMAN Bros. Mrs. (Co, 
Providence, R. I. Filed July 17, 1929, 


No claim is made to exclusive right to the 


HANDI-FOLD 


use of the word “Fold” apart from the mark 
shown. 

For Wrist-Watch Bracelets. 

Claims use since Feb. 12, 1927. 


Ser. 290,664. J. ~ StLven Co 
York. Filed Oct. 4, 192 


ROGERS !90 
% 


For Silver-Plated Articles of Hollow or 
Flat Ware for Domestic Table Use. 
Claims use since July 1, 1901. 


.» New 








Ser. 292,804. Great CoUNCIL OF THE UNITED 
STATES OF THE IMPROVED ORDER oF Re 
MEN, ~- Philadelphia, Pa. Filed Nov, 23, 
1929, 


ae 


For Badges, Emblems, Finger Rings, Orna- 
mental Pins, Lapel Buttons, Watch Charms, 
and Other Insignia of the Improved Order of 
Red Men, All Made of or Plated with Preci- 
ous Metal. 

Claims use since Nov. 2, 1929. 
Ser. 293,896. QUAKER SILVER Co., Attleboro, 

Mass. Filed Dec. 19, 1929. 

No registration rights are claimed for the 
word “Silver” apart from the mark shown if 
the drawing. 


For Salt and Pepper Shakers, Candlesticks, 
Vases, “Atomizers, and Casters, All Made 
or Plated with Precious Metal. 

Claims use since February, 1926. 
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80,707. POCKET LIGHTER. Herpert § 
STRAUSSER, Chicago, Ill., assignor to 
Mfg. Co., Chicago, Ill. Filed Nov. lh 
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33,419. 


1929. Ser. Term of patent 7 


years. 





The ornamental design for a pocket lighter, 
substantially as shown. 
80,712. ASH TRAY. FRANK E. WAKEFIELD, 
Elgin, Ill, assignor to Illinois Watch 
Case Co., Elgin, Ill. Filed Dec. 20, 1929. 








= 


Term of patent 7 years. 


Ser. 33,865. 
The ornamental design for an ash tray, as 
shown. 


Trade-Mark Registrations Granted 


268,269. WATCHES. ELGIN 
WatcH ComPany, Chicago, Ill. 
Filed Oct. 11, 1929. Ser. 290,940. Pub- 
lished Dec. 24, 1929. 


268,379. FRICTION CIGARETTE LIGHT- 
ERS, FRICTION TABLE LIGHTERS, 
FILLERS FOR LIGHTERS; WOODEN, 
PEWTER, AND BRASS CANDLE- 
STICKS; AND STATUARY CANDLE- 
STICKS. Wwmn. FILENE’s Sons COMPANY, 
Boston, Mass, 

Filed Sept. 13, 1929. Ser. 

lished Dec. 31, 1929. 


NATIONAL 


289,736. Pub- 


Trade-Mark Registrations Renewed 


78,091. WATCH, CLOCK, AND CHRONOM- 
ETER OILS. Registered May 31, 1910. 
HAMMEL, RIGLANDER & Co., New York, 
N. Y. Renewed May 31, 1929. 


PRINTS 


12,426.—Title: WE START THE NEW 
YEAR WITH A NEW STORE, ETC. 
For Jewelry and Silverware. BLACK, 
STaRR & FROST-GORHAM, INC., New York, 
N. Y. Published Feb. 1, 1930. 





Trade Mark Registrations Granted 
Issue of Feb. 18, 1930 (Continued) 


267,591, 267,592, 267,593, 267,594, 
267,595, 267,596, 267,597. FINGER 
RINGS AND MOUNTINGS THEREFOR. 
BENJAMIN & Epwarp J. Gross Co., INc., 
New York. 


Filed Sept. 28, 1929. Serial 290,353. Pub- 
lished Dec. 3, 1929. 
267,605. PRECIOUS-METAL BEVERAGE 


SHAKERS. Tue Homan Mere. Co., Cin- 
cinnati, Ohio. 


Filed Aug. 28, 1929. Serial 289,113. Pub- 


Wshed Dec. 3, 1929 
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267,606. PRECIOUS STONES FOR JEWEL- 
ERS’ USE. S. NATHAN & Co., INc., New 
York. 

Filed Aug. 17, 1929. 

lished Nov. 26, 1929. 


Serial 288,661. Pub- 


267,737. BROOCHES, HAT ORNAMENTS, 
NECKLETS, ETC. FRANK F. Empsom, 
Lrp., Birmingham, Eng. 

Filed Feb. 4, 1929. Serial 278,870. 

lished Dec. 3, 1929. 


Pub- 


Trade-Mark Registrations Renewed 


76,576. CLOCKS AND WATCHES. Regis- 
tered Feb. 1, 19:0. THe WesTeRN CLOCK 
Mre. Co. Renewed Feb. 1, 1930, to 
Western Clock Co., Peru, IIl., assignee. 


77,855. CLOCKS AND WATCHES. Regis- 
tered May 10, 1910. THE WesTERN CLOCK 
Mra. Co. Renewed May 10, 1930, to 
Western Clock Co., Peru, IIll., assignee. 


77,856. CLOCKS AND WATCHES. Regis- 
tered May 10, 1910. THE WESTERN CLOCK 
Mre. Co. Renewed May 10, 1930, to 
Western Clock Co., Peru, IIl., assignee. 


78,146. CLOCKS AND WATCHES. Regis- 
tered May 31, 1910. THe Wester Crock 
Mre. Co. Renewed May 31, 1930, to 
Western Clock Co., Peru, IIl., assignee. 


78,662. CERTAIN PRECIOUS - METAL 

WA Registered June 28, 910. 
TAYLOR & Co., INC., Newark, N. J. Re- 
newed June 28, 1930. 








How Repairing Department Can Be 
Made to Produce Sales 
(Continued from page 85) 


tomers’ jewel boxes. If this is done, the 
repair department can be made to pro- 
duce much more than the customary 
repair charges.” 

There is another angle to the re- 
creation of old jewelry. Customers are 
impressed by expert opinion. For in- 
stance, it adds to the prestige of a 
jeweler to be able to point out to a cus- 
tomer that an old jewel has unusual 
value as art of a certain period. 

On the other hand, if the jewel has no 
particular style and fits into no peculiar 
place, the jeweler’s expert advice on re- 
modeling the piece helps to create and 
foster the opinion that jewelers render 
a greater service than merely merchan- 
dising standardized wares. 

“While the repair department affords 
jewelers many opportunities to stimulate 
re-creation of old jewels, there are other 
ways that can be employed,” Mr. Ham- 
marstrom said. “If a jeweler has some 
knowledge of the contents of his cus- 
tomers’ jewel boxes, appeals to have 
jewelry remodeled may be made through 
the use of letters and other suitable ad- 
vertising material, such as _ inclosures 
with the jeweler’s correspondence.” 

To obtain definite knowledge of jewels 
owned by customers is not easy. Such 
information usually is accumulated over 
a period of years and comes to a jeweler 
through keeping a record of his own 
sales and through an accurate record of 
all repair jobs. 

Mr. Hammarstrom says, however, that 
the repair department usually can be 
relied upon for enough information to 
develop a splendid volume of business in 
remodeling jewelry and that re-creation 
of old jewels invariably leads to oppor- 
tunities for additional sales—K & L 
Melting Pot. 


ATLANTA, GA. 


Mr. Pendleton, manager of the Atlanta 
office of Benj. Allen & Co., has returned 
from a trip through Florida, where he 
reports business conditions as much im- 
proved. 

Window smashers recently broke one 
of the plate-glass windows in the front 
of the new Schneer Jewelry Co.’s store 
on Whitehall St., getting away with sev- 
eral hundred dollars worth of merchan- 
dise. 

James H. Harkey southeastern repre- 
sentative for Oneida Community, has 
returned from a trip through his terri- 
tory, while Parker Hamilton, with 
Ewing Bros., wholesale jewelers, is on a 
trip through Florida. 

Ernest P. Tomlinson, of Megahee & 
Tomlinson, president of the Georgia Re- 
tail Jewelers’ Association, was recently 
elected vice-president of the veterans of 
the 82nd Division’s ambulance corps at 
a reunion held in Atlanta. 

Among the visitors in Atlanta during 
the week were: H. S. Banta, Newnan; 
H. A, Nooner, LaGrange; Mr. Pekor, 
Pekor’s Jewelry Co., Columbus and J. 
Tom Cook, manager of the Macon store 
of the Pekor Jewelry Co., Macon, Ga. 

H. A. Maier, of Maier & Berkele, pres- 
ident of the Atlanta Retail Jewelers 
Association, has been elected a member 
of the board of directors of the Atlanta 
Retail Merchants Association, with which 
the jewelers’ organization is affiliated. 

Fred Wheeler of the Non-Retailing 
Co., Lancaster, Pa., and W. R. Sheets, 
president of the Sheets-Rockford Silver 
Co., Rockford, IIll., were visitors in At- 
lanta during the week. Mr. Sheets stop- 
ped over enroute to Florida with his 
family. 

A campaign of cooperative advertis- 
ing was decided upon by the Atlanta 
Retail Jewelers Association at its recent 
meeting at the Winecoff Hotel. The 
meeting opened with an informal dinner 
at 6.30 after which a business session 
was held. 

The Sterling Jewelry Co., formerly 
located in the Aragon Hotel building, 
has moved into its new home at 116 
Peachtree St., in the Piedmont Hotel 
building. Removal was made necessary 
by the razing of the old Aragon Hotel 
to make way for the new Hotel Dinkler. 

Announcement has just been made of 
the appointment of George Kanter as 
manager of the Atlanta store of Schneer’s, 
Inc. Mr. Kanter, who is vice-president 
of the organization, comes to Atlanta 
from Norfolk, Va., where the company 
maintains its headquarters and succeeds 
his brother, Irving Kanter, as manager 
of the local store. 

Friends of Nat Ullman, with the Nat 
Kaiser Jewelry Co., will regret to learn 
of the sudden death of his father,* Leon 
Ullman. Mr. Ullman, who was a prom- 
inent clothier in Anniston, Ala., stopped 
over in Atlanta to visit his son, Nat Ull- 
man, on his return from a trip to New 
York. He became ill with pneumonia, , 
and died within a few days. 
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Profit-Making Ideas for Easter 


(Continued from page 29) 


tion of the St. Louis newspapers, showing specimens of 
their diamond setting art, as well as picturing a diamond 
expert at his task. A special invitation to the public to 
come to. the store and see these diamond setters at work 
was contained in the ad. Both windows had beautiful 
displays of diamonds (to which attention was called in 
these special ads) and just inside the entrance was a case 
filled with these brilliant gems, cut and set in many of 
the new mountings. A card showing a belle of 100 years 


ago, and also a flapper of 1930, was lettered: “Genera. 
tions of Beauty—The diamonds that once adorned grand. 
mother’s ears now gleam from a fascinating pendant 
hung from a silken cord around granddaughter’ 
neck. 

“What joy the sunburst brooch of yesterday will give 
when it is transformed into the fashionable circle pin 
of today. Have you in your possession hidden jewels 
that are only waiting transforming hands?” 





Selling Helps for the Jeweler 


(Continued from page 36) 


these seven admitted that the brochure brought them to 
the point of sale. The other three thought the advertis- 
ing was attractive, but that it did not actually sell them. 
The illustrations show the cover and inside of this bro- 
chure. 


A Direct Mail Brochure 


HE accompanying illustration is one of a display 

unit which a Philadelphia manufacturer is furnish- 
ing the jeweler gratis. As you will notice, it consists of 
photographs of men at the bench, together with a ring 
in the process of making complete, from the design to the 
finished product, as well as the tools which are used in 
the various processes. The side panels illustrate the art 


of making jewelry and jewelry style respectively, and are 
done in full color. The display is made of leather, in 
blue, silver and black, and is packed in a crate especially 
made for this purpose. All the jeweler need do is set it 
up in his window. 

The jeweler is only asked to pay shipping expenses to 
the next point and to ship it on time. No mention of the 
manufacturer or his merchandise is made and there is no 
obligation on the part of the retailer that he purchase 
the manufacturer’s line. 

Bookings are being made through salesmen, each 
jeweler being allowed the display for one week. He then 
forwards it to the next jeweler. The datings are made 
with a week intervening for shipping purposes. 





What Other Jewelers Say 


(Continued from page 65) 


for fast merchandising, as there is no such thing as hold- 
ing these articles for a possible later sale. If they do 
not move quickly of their own accord at a fair price, pres- 
sure is put behind them that will make them move at 
once. 


Stimulating More Gift Trade 


NEW slant on the reason for jewelers extending 

their lines, was brought out during a chat with 
J. F. Kohler, 2nd., Richmond, Va. According to this wide 
awake young man, the adding and varying of lines, not 
only brings in many more old and new customers but 
serves to stimulate the entire store organization. New 
lines seem to break the monotony of business life and 
make the job more interesting to all concerned. That’s 


part of the joy of being a good merchandiser, I presume. 

Now Mr. Kohler means strictly those lines which adapt | 
themselves to the good jewelry trade. He had particw 
larly in mind the store’s recent adventure in pewter, 
plastic bronze and the start of a small department in 
crystal ware. During the past eight months, the store 
has recorded an eight times stockturn on the pewter, 
while a two time turn was experienced in each of the 
other departments in that same period. One other lately 
added department is the better costume jewelry, that of 
real stones with a Sterling base. 

It is interesting to watch the reaction of salespeople 
when new things come in. To hear their enthused selling 
talk when they show new items to the trade, is a revela- 





